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Abstract

The objectives of this study on were to study the factors that had an
effect on choosing Electronics Commerce of the exporters m Chiang Mai and the
problems of using Electronics Commerce of the exporters in Chiang Mai .

The study was conducted by using questionnaires interviewing 110
e;ntelprise which was registered as the exporters to the Northern Export Extension Center
Office (Chiang Mui} . The sample were randomly selected from all product categories
amongst 132 registered exporters . The data was statistically analyzed by micro
computer, using descriptive statistics such as fluency percentage and means.

The study showed that most of the exporters in Chiang Mai finished
bachelor's degree and were 50 - 59 years of age . Their monthly income was from
15,001 bath to 20,000 bath . They were the administrators , middle management level ,
the managers or managing director and the business owners. Mostly, in their business,
computers were used for accounting and front end serving .

It was found that the most of the exporters in Chiang Mai exported
furniture and wood products , handicrafts and orament . The duration of managing
business was from 1 year 0 5 yeas and most of them owned small business with
less than 20 employees . The business capital was from 1,000,000 bath to 3,000,000
bath . Mostly, more than half of their products: were sold abr;)ad . Their avérage eXport Ievenue
were from 6,000,000 bath to 10,000,000 bath . The major important expost market were Japan

, the United States and European Union .



The decision of using Electronics Commerce depended on the managing director
or the business owner, and the usage rate of Electronics Commerce was rarely low . The
groups of the exporter who had never used Electronics Commerce and tended to use it in the
future and it was expected to be within 1~ 3 years . The study showed that exporters
objective in using Electronics Commerce were to show the price of their product, and most of
them agree that the government’ should promote Electronics Commerce, and concentrate with
Electronics Commerce law. Most of the exporters needed training on the principle of internet, The
most influentail source of information toward their decision in choosing Electronics Comrnerce
service provider were their customer , and advertising medias accordingly.

The study divided in to four categories, the result as follow :

The exporter rated the highest average score at “very importance level” factors
amongst Environmental factors such as more competition, polities, law and frade rules, the
custorners demand .

Regarding the Organization factor, befter service, the increasing of sale
volume, less communication time, more customer information, the competitive advantage in
using Electronics Commerce, image building they also rated the highest average score at very
importance level.

The exporter rated the score at “Somewhat important” factors amongst
Interpersonal factor . And the exporter rated the highest average score at “very importance
level” factors amongst Electronics Cornmerce service provider factor for not expensive the
reputation of the service provider, the readiness of the personnel's Electronics Commerce
service provider ,the convenience of contraction .

The exporier rated the highest average score at “very importance level” of
problems amongst the of Electronics Commerce that were the lack of qualified personnel's , the
difficuities of using Electronics Commerce, very hard to contacting the service provider, the
poor service, and lack of information.

The exporter rated the highest average score at “very mmportance level” factors
amongst the Electronics Commerce service provider were the quality of service, ability in solving
the problems technical assistance, the price, the attitude of other customers toward the service

provider .



