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Abstract

The objectives of this independent study, “ The Marketing Factors in Selecting -
Accounting Offices to Provide Accounting Services for Businesses m Amphoe Maung Changwat
Chiangmai” were to study the marketing factors which effected businesses in selecting accounting
offices to provide accounting services and to study problems which occurred in using accounting

offices to provide accounting services in Amphoe Maung Changwat Chiangmai.

The study was conducted by using questionnaires interviewing 67 limited companies in
Amphoe Muang Changwat Chiangmai and 53 limited partnerships in Amphoe Muang Changwat
Chiangmai. Purposive Random Sampling was used to collect data. The data was gathered from
questionnaires and computed by using SPSS/PC+ software and interpreted in terms or frequency,

percentage, mean and standard deviation.

The study indicated that the marketing factors that most effected to businesses in
selecting accounting offices to provide accounting services in Amphoe Maung Changwat in the

first rank was the quality of services. The second rank was the promotion by providing full



services. The third rank was reasonable service fee. The fourth rank was the location of

accounting offices.

The limited companies and limited partnerships rated service factor as the most
important. The knowledge and skills of the accounting office’s staffs, responsibility and keeping
clients® confidential information were rated as the most important by the limited companies. The
knowledge and skills of the accounting office’s staffs, accuracy.that did not cause the clients any
problems with The Revenue Department and the responsibility of accounting office’s staffs were

rated as the most important by the limited partnerships.

The limited compames required low level of additional services, while the limited
partnerships required high level of the other addifional services, ie. tax and business tax

bonsulting.

The problem that most of the limited companies and limited partnerships found low level
of problems in using accounting offices. The problems which the limited companies found were '
accounting office’s staffs couldn’t explain and give details of how to use financial statements,
service fee was expensive and the accounting office’s staffs did not have the responsibility,
respectively. The problems which the limited partnerships found were service fee was expensive,
the accounting office’s staffs couldn’t efcpla.in and give detzils of how to use financial statements

and the accounting office’s staffs did not have the responsibility, respectively.



