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ABSTRACT

The independent s‘tudy of “Market Survey in Consumer of Franchise Business for
Popeyes in Shell Petroleum Service Station in Amphoe Muang, Changwat Chiengmai" aims 10
study and survey consumer marketing data for franchise Firechicken business in “Popeyes” name
which will set up in Shell Petroleum service station Amphoe Muang, Changwat Chiengmai

In this study, the data was collected from 200 users who came fo use service at Shell
Petroleum service station by using questionalires. The sample were chosen by Purposive
Sampling among motorists from 20 outlets of Shell Petroleum service station in Amphoe Muang,
Changwat Chiengmai. The collected data were analyzed percentage and arithmatic mean are
shown in this descriptive presentation.

The result of this study showed that the respondents were men 56.0% and women
44.0%, and most of them aged between 20-30 years old were 55.5% and aged between 31-40
years old were 30.0%,58.5% were single and 40.5% marriged, 58.0% finished bachelor degree
and 13.5% finished from Master degree and Por,Vor.Sor.as the same . They worked at Company
Co. Ltd. were 30.5% and 22.5% worked at Government Organization and had salary average
5,000-10,000 Baht 31.5% and 20.0% higher than 20,000 Baht per month.All of the samples
liked to use service at PTT 55% and ESSO 48.5% beside of Shell. When they wanted to fill up
* fuel ,they concerned about quality first ,Price and Place were second.Fuel filled up,Air filling and

Toilet which were motorist liked to use at Petroleum Service Station .Average expenses for fuel



was 201-300 Balt per time ,and they used to came at'Convenience Stores in Petroleum Service
Station were 94.5% and purchased beverage ,snacks and fastfood with average spending 50-100
Baht per time, They would come to use service when they feel convenience.

Consumers used to come at Fastfood Shop were 93.5%,they liked to eat firechicken and
Pizza. Normally, they would go to fastfood shop with their friend and family 1-3 tume per
month.The purpose of eating for light meal and appointment with anybody, average expenses for
fastfood was over 200 Baht and they received massages from TV and Billbroad.

The respondents' opinion about "Popeyes" fastfood shop showed that the 86.5% of all
the motorist agreed to have fastfood Shop in Petroleum Service Station, knowing “Popeyes”
fastfood 35.5% of all, expecting to use services at Popeyes Shop 38.5% of motorist and the
50.5% of all were not sure to use service at Popeyes Shop. They planed to use service at
Popeyes fastfood shop when they came to fill fuel and used other service at Petroleum Service
Station and expected to pay 101-150 Baht for each purchasing at Popeyes fastfood shop .

The matketing factors which effected on the motorist decision to use service at fire
chicken Popeyes Shop were given the important level as follows : place, motorist expected to see
healty and cleaning shop it should be convenience to come at fastfood shop and had area for car
park ; product, testy and quality was necessary; for Pricing, motorist liked to see price
standardize and suitable between their payment and foods. .Moreover, for Promotion, motorist
concerned about sales promotion by sales force and expected to get good caring and quickly
service from attendant or staff who had good personality.

In addition, the study result found the consumers who interested to use service at
Popeyes fastfood shop in Shell Petroleum in Amphoe Muang Chiengmai were men ,most of
them aged between 20-40 years old and had salary average 5,000-10,000 Baht, finished bachelor

degree and worked at Government Organization and Company.





