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Abstract

The purpose of the independent study “ The Attitude of Dentists toward the
Marketing Promotion of Distributors of Dental Products in Chiang Mai Province. ” was to
study the attitude of dentists toward the marketing promotion of dental products’ distributors
in Chiang Mai province.

This study consisted of 93 samples sclected from dentists who had
power to make a buying decision in Chiang Mai province by purposive sampling.
The samples were surveyed by questionnaire and the collected data were then
processed by micro — computer, SPSS/PC’ program, using frequency, percentage, mean,
standard deviation and t-test.

The samples comprised 51 private health institutions’ dentists and 42
government health institutions® dentists.

The study found that two promotional mix tools were rated at very

important level were personal selling and public relation. However, other tools : sales




promotion, advertising, direct marketing were rafed at moderate level. All 5 promotional
mix tools were rated at satisfied.

On the attitude of dentists toward the marketing promotion mix .
government  health institutions’ dentists rated public relation as being the most
important and the most satisfying . However, private health institutions’ dentists rated
personal selling as being the most important and the most satisfving .

The result of the test of hypothesis ; in comparing the attitude toward
advertising, government health institutions’ dentists rated journal advertising and internet
advertising as more important than private health institutions’ dentists. However,
government health institutions’ dentists tated mail brochures as more satistving than
private health institutions’ dentists.

In comparing the attitude toward sales promotion, government health
institutions® dentists rated premiums and gifts as more important than private health
institutions’ dentists. However, private health institutions’ dentists rated cash discount as
more important than government health institutions” dentists.

In comparing the attitude toward public relation , government health
institutions® dentists rated news conferences as Imore important and more satistving than
private health institutions’ dentists. |

In comparing the attitude toward personal selling and direct marketing ,
there were no difference in rating importance level and satisfaction level toward personal
selling and direct marketing between government health institutions’ dentists and private

health institutions® dentists.




