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ABSTRACT

The purpose of the study is to identify the behavior of sorethroat lozenge consumers
residing in Bangkok Metropolitan

The methodology of the study was through interview 330 passer-by in three shopping
complex centers: Zen Department Store, Centrat Plaza Lardphrao, Central Wangburapa. Then
the obtained data was analyzed and evaluated in term of descriptive data at frequency, percentage,
average and rating scale. Following is the obtained result :

The demographic data of all respondents consist of 50.40 percent male, 49.60 percent
female. Their variable ages are mainly between 15-19 years and 30-34 years, Their marital
Status are 83.34 percent single and 16.66 percent married . As high as 40.00 percent of them are
at bachelor degree level whereas 32.40 percent are at undergraduate level. Their average earning
are lower than Baht 12,501 per month. The occupation found from most of respondents are
primarily student (35.00 percent) and corporate employee (33.00 percent).

The reasons found most from the respondents for their sore throat lozenge consumption
are to treat sore throat, to treat irritating throat and enjoy pleasant taste. This finding is relevant
with the lozenge qualifications deemed paramount by the samples group: high efficacy, availability
and fine taste, respectively. As for their selection factors in purchasing lozenge: treatment efficacy

and fine taste, respectively. The most effective media of sore throat lozenge is television and radio,



respectively. In term of advertisement recall, most of them recall from television then the point of
purchase materials in dispensaries. The massage that they can recall are the key visual in each
advertisement such as “ uvula” for Strepsils and “ ship” for Fisherman’s Friend and the pack shot
of individual brands. The most attractive point of purchase materials are advertising banners and
dispenser/display, respectively.

Their most favorite place to buy the lozenge are dispensaries and supermarkets,
respectively, The majority of the respondents buy directly by themselves and always ask for the
same brand and flavor. The purchase occasion is whenever they feel sore throat. Their
consumption frequency is low. Most of them have bought some lozenges since the last three
months, whereas minority of them have done it since the last week. Their main reason was to
relived from sore throat. The quantity in each purchase are mostly one tin or box. The good taste
in their perception is cool/freshness. Their most favorite lozenge in term of taste is Strepsils,
Dequadin, respectively. The cheapest ones are Mybacin, Strepsils, respectively. Finally, their first

choice of next purchase are Strepsils and Mybacin, respeciively.



