177

PIFWMIYOIN

wilade
0 Vg, srsmamnsasumunmedi. ngamne : uidnnuifnd fida 2539,
Azassa @ iad. ssvimamsaamgalnl . njamwa chilndud hedanndng, 2538,
ATa9se @3 5mal. mrswimamsaeagatml. nzamne : dninRust InsTann@ingn, 2538.
Evans R. Joel and Berman Barry. Marketing, 1985.
Don Failla. How o Build a Large Successful Multi-Level-Marketing Organization,

1984.
Kotler Philip , Marketing Management : Analysis , Planning , implementation And

Control , Prentice- Hall , 1982.
Kotler Philip , Marketing Management : Analysis, Planning, implementation And

Conzrol. Prentice-Hall, 1982,

eIzl er
'mms1in'ms'1]sz&iﬁ'wﬁauﬂsﬂgmu 2541, nifudl 15 wih 23
gilduilugsfayaiy : grivnsasannidhumamlan, nih 6
nsnulseid 2541 uSimyanu mefSuuuaund Glszmerlng) $1da

sz il 2541 viEnyaiy medtuuuauni Wrzmelny) sia



