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Abstract

The objective of this study-was to investigate the consumers’ adoption
process and the consumers’ need on  the do it yourself products in Amphoe
Muang, Crangwat Chiangmai.

The sample size of 400 samples was accidental randomly selected  from
customers in six modern retail stores. The data were coliected by guestionnaire
survey. Then, they were processed by using frequency, percentage and means.

The average percentage of ail product categories showed that In the five
stages of the consumer adoption process, 90.2% of the samples were aware of
the products, 45.3% were interested in the products, 40.8% evaluated the
products'favorably, 24 5% had trted using the products and 723.4% were satisfied
and wouid repurchase the products.

Regarding the consumers’ need, the result showed that approximately 67%
of the samples wouid like to go to the do it yourself preducts center. The most
important factors concerning the stare faclity management were availability of
parking space, easily reached product arrangement, and availability of product
display space. Kegarding the product categories, the samiples gave high pronty to
electrical equipment, general tools, and kitchen utensils. For the supporting

services, the samples emphasized the availability of salespersons for customer




assistance, delivery services and distribution of product and price lists to the
customers.

The marketing strategies to be recommended are those which increase
consumers’ interest and bring in positive consumers’ evaluation for the do nt
yourself products. As a result, they will induce consumers to try using the
products. The finding also showed that most of consumers who had used the
products would be satisfied. The strategies should put emphasis on  economy,
convenience, ability to do it themselves, and product quality. They should rid the
consumers’ ideas that the do it yourself products are difficult, expensive, and not
as good as professional installation.

In order to better satisfy customers” needs, it s recommended that at the
earlier stage, the center emphasize the following product categories . electrical
squipment, general tools, kitchen utensils, safety equipment, cleaning sguipment,
decorating and repairing eguipment and knocked down furniture. For the store
facility management, the center should have sufficient parking space, easily
reached product arrangement, and sufficient of product display space. And for the
supporting services, the center should have sufficient salespersons for customer
assistance, delivery services and distrnibution of product and price lists to the

sustomers,



