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Abstract

The objectives of the independent study on “The Distribution System for Fresh
Fruits and Vegetables through Supermarkets in Amphoe Muang, Changwat Chiang Mai”
were to investigate the distribution system for fresh fruits and vegetables through
supcrma.rkcts and to study the supermarket marketing strategy for fresh fruits and
vegetables in Amphoe Muang, Changwat Chiang Mai. This qualitative approach study
was handled by depth interviewing the management of distributors in the system, using
the questionnaire guideline to interview management of supermarkets, observing the
operations of members in the system and studying from the involved documents.

From the study, members in the system involved fruits and vegetables growers,
distributors, supermarkets and consumers. The distribution system consisted of three
channels. Firstly, growers sent fresh products directly to supermarkets. Secondly,
growers sold to distributors and then to supermarkets.  Thirdly, growers sold to local

merchandisers and then to wholesalers and to supermarkets. The activities in the



distribution system were merchandising, grading and packing, storage and
transportation.

Supermarkets in Amphoe Muang, Changwat Chiang Mai under studicd were
Tantraphan Department Store (Airport branch), Seasuon Department Store, S.Kharnka
Department Store, and Makro.

From the intcrviews of the managel;llcnt of supermarkets it was found that most
of the customers were in the age range of 30-45 years old, married woman and
worked outside the houses. There was the up-trend for fruits and vegetables buying
from supermarkets. The supermarkets were as well expanding the shelf spaces to cope
with the rapid growth of the buying trend.

The consumers demanded convenient atmosphere, product quality and good
scrvices, besides they concerned with health, environmental conservation and reasonable
price. Buying behavior synchronized with their working pattern, they most shopped in
the evening after working hour until 8 p.m. and during weekends. The frequency of
buying was 1-2 days per one buying.

The marketing mix that implemented by the supermarket management were the
product strategies by providing varieties and good quality of fresh fruits and vegetables,
the pricing strategics by placing a little higher price when compared to a common
market, the place strategies by servicing the convenient layout, selection, appropriate
working hour and convenient parking, and the promotion strategics by using the printed
media and offering the good price to consumers, and organizing fresh fruits and

vegetables seasonal promotion.



