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Abstract

The objective of this independent study was to study the opinions of
consumer toward life insurance, insurance companies, and insurance agents.

For this study, the purposive sampling was used to select total 240
customers from twelve insurance companies in Chiangmai province by
selecting twenty samplings from each company. Questionaires were used to
collect data. The SPSS program was used in analyzing the data. Statistics used
was narrative statistics such as frequency, percentage mode, and average.

The result of the study found that, in the past, most of the consumers
bought the life insurance from the Thai Life insurance Co.Ltd., and the
American International Assurance Co.Ltd. respectively. At present, the
American International Assurance Co. Ltd. is the most popular among the
consumers, followed by the Thai Life Insurance Co. Ltd. The insurance
companies that most of the consumers expect to use in the future are the
American International Assurance Co. Ltd. and the Thai Life Insurance Co.
Ltd. more than other companies. In the past, the insurance type that most of the
consumers preferred were the term life insurance, and the whole life insurance
respectively. At present, they favor the endowment insurance type followed by
the whole life insurance type. In the future, most of the consumers will
consider to buy the whole life insurance type, and next choice will be the
endowment insurance type. They paid premium once a year and the term of
six month period respectively. Most of them had only one policy. Most insured
held an insurance from 100,001-150,000 bath. The influenced people in
making decision on buying life insurance were their children and their spouses,
respectively



The consumers’ opinions for buying life insurance were the security for
themselves and their families, the protection, and medical expenses more than
other factors. The opinions in selecting the life insurance company were the
company’s reputation and financial stability. The concerning in buying more
policies were their families’ benefits followed by the investment which covered
the protection. The reasons for the cancellation of life insurance contracts
were, mostly, the insured’s financial problem with high expenditure and worse
quality services from the company more than other factors.

The consumer’s opinion toward the life insurance was low significant in
average, but the stability of the company and the convenience of contacting the
company were high significant. Other factors, especially the size of the
company and the number of the insurance agents were the least significance.

The opinion toward the insurance agents showed low significant in
average, but good and sincere services and politesse of the insurance agents
showed high level of significance.

The problems which the consumers encountered with the insurers
showed the least significance in average. However, the difficulty and the delay
of the clim resulted the highest level of significance. The other problems
showed high significant were the high premium and no after sale services.

The opinion for the consumers toward the problems of the insurance
agents resulted the least significance in average, but the agents were unable to
explain the principles of the life insurance policies to the customers showed the
highest significant problem and no follow-up service problem was high
significant.




