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ABSTRACT

The research aims to study the consumption behaviors and attitudes towards
Phuk Chiangda products, and analyze the correlation of factors that affect the acceptance of
the consumers. The research participants are 210 young, senior citizen. The Logitech Model was
used in this stady.

It is found that 67 percent of the sample are female and graduated with a Bachelor’s
Degree. Seventy nine percent are employees in private companies, with the average age of
33 years and the average income of 9,987. Most respondents do not have health problems.
Only 18 percent of the sample have health problems such as diabetes and high blood pressure.
In addition, these people exercise 1-2 times a week and prefer to exercise by walk or jogging.

After taste test, consumers responded that their satisfaction towards Phuk Chiangda
products, (both vegetable juice, and soluble powder) is moderate. The majority of the

respondents suggested there should be improvement in the quality of flavor and color.



The possibility to purchase Phuk Chiang Da products, both vegetable juice, and powder
is 50-74 percent at the price of 20 baht per bottle and 25 baht per sachet. Convenient locations to
purchase the products are supermarkets.

From the product acceptance of Phuk Chiangda model, it shows that the respondents
are also interested in the products’ benefits and trustworthiness. Furthermore, the logit model
research result that evidences the chance of acceptance of consumers’ having health problem in
statistically higher than the ones who are healthy. It is recommended that product distribution

via mail order should avoid. Both types of products are suitable to consumers of all age groups.



