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ABSTRACT

The production and marketing problems are still the main issue to study
organic vegetable systems. Price and benefit sharing was argued among academic.
Nevertheless, organic vegetable production was popular among small group of
farmer. It trends to expand in the future due to higher demand from consumers. This
research aimed at investigated investigating cost-return and benefit sharing among
stakeholders in the organic vegetable production and marketing systems. Primary data
on production practices, cost, and revenue were obtained from 20 self-marketing
farmers and 12 contracted farmers of organic vegetables. Data analysis was mainly
descriptive analysis. Return on investment rate and benefit cost ratio (B/C Ratio) were
used to analyze cost and return. The benefit sharing analysis was primarily based on
proportionate return to investment. The ideal benefit sharing proportion of stakeholder
must be equal the investment proportion.

The result of this study found that the self-marketing farmers had higher
marketing cost than contracted farmers, but they had lower production cost.
According to this study, it was showed that chayote had high return, but cabbage had
low marketing return. The statistic test found that production costs of cabbage and
salad the self-marketing farmers were lower than those of contracted farmers. On the
other hand, marketing costs of cabbage and chayote of self-marketing farmers were
higher than those of contracted farmers at 5% level of significance. The result of cost
and return analysis found that no stakeholders were loss from the production and
marketing management.

Due to the nature of organic vegetable production and marketing system, the
study on benefit sharing was done only within the contracted farmers’ subsystem. The
comparison of real benefit sharing and ideal benefit sharing in this subsystem found
that the middlemen had higher benefit sharing than farmers in all types of the organic
vegetables under the study. Although the middlemen received higher benefit sharing
on water spinach and mustard than ideal benefit sharing but the gap was very small
due to high competition in the marketing system of these vegetables.

If the middlemen wanted to sell organic vegetables at the current prices, they
should increase the farm prices of kale, water spinach, mustard, cabbage, salad and
chayote by about 18, 8, 7, 3, 14 and 18 percent respectively in order to ensure a fair



benefit sharing system. On the other hand, if the farmers were assumed to receive
their current farm prices, the middlemen should reduce the market prices of kale,
water spinach, mustard, cabbage, salad and chayote should be down by about 15, 8, 7,
3, 13 and 15 percent respectively. By doing so, the middlemen still receive the normal
profit and the systems would have a fair benefit sharing. At the same time, he
consumers would be able to buy the organic vegetables at cheaper prices. Ultimately,
the market of organic vegetables will be expanded.



	ปริญญา

