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ABSTRACT

In Chiangmai there are several districts; Fang, Maeai, Chaiprakam, Chiangdao, Phrao,
and Maetaeng, where tangerine have been cultivated. Therefore, these areas became important for
this citrus cultivation. The objective of this research was to study structure, conduct, and
performance of tangerine market in Chiangmai Province.

In the study of marketing structure and conduct 70 farmers obtaining from 3 different
size of cultivated areas, those were 1) less than 50 Rai, 2) between 50-100 Rai , and 3) more than
100 Rai . Considering marketing performance, pricing efficiency were estimated for 3 species,
namely :- Sai Nam Peung, employed data during 1996-2002; Sri Tong and Freemont during
1998-2002. The study of tangerine price trend used average monthly price of the whole country
during 1983-1998, and from 20 merchants in Chiangmai in 2002/03.

The result from this study fegarding marketing structure found that most farmers were
smallholders while two other farmers were large farmers. Hence, the large farmers could
determine and control the price of the produce. To access the tangerine market, capital, labour,
modern technologies and specialisation including economy of scale, are barriers for new

enterprises.



The product differentiation studies indicated that generally, there was no differences
within species for all 3 species. The marketing channel for small and medium size orchards in
Chiangmai were distributed through wholesalers from Bangkok, other provinces, and local
wholesalers, whereas, large farmers deliver their produce to final consumers by their own.

The study on marketing conduct, found that small and medium farmers of the produce
could not control the market. The prices was determine by middlemen. The large farmers could determine
prices, species and quantity. All farmers prefer growing Sai Nam Peung, Sri Tong and Freemont.

There was no price competition among farmers, however in large farmers non price
competition do exist. Union of the citruses growers empower the price negotiation as well as help
and support memberships.The study of the performance of Price Effectiveness was stated as
below; all parameter of price transmission of Sai nam peung the growers received were
statistically significant at 0.01 level. The combine marketing index (IMC) was less than 1, which
indicated that aggregated marketing power of farmers at all level were very high. Hence, the price
was controlled by farmers. Serial Correlation problem arise on Sri tong causing the incorrect of
parameter of price variation and have to apply Durbin-Watson value. The negative result caused
the inapplicable of parameters. All parameter of price variation of Freemont were statistically
insignificant, hence, it is unable to find out the relationship of price obtained by cultivators and
wholesaler . The study on price trend of tangerine starting January 1%, 1991 during 1983 to 1998.
After adjusting the number with seasonal variation index it could be conclude that the expected
tangerine price in the future in 1999-2004 tend to increase.

The study the marketing structure of tangerine was monopolistic competition.
Marketing conduct of large farmers were different from small ones. Price of previous year affects

on the present year and tends to increase.



