VIIUOTH

nua Brsed, oven Aaens, g¥a wrsndates uazdss magiy. 2544, MEUMT
hzinesdamdies Anhalszmaine : saimmmanda nsnma uazmsid,
AFANNA : ANInCIUABIUETUAYUOINITY (ana.).

fae Niirdiiaymn. 2546, e SPSS for Windows Tumadianzvideyn. njunnuviuns :
Heduduiia & w uoud e TWldagdle.

fnR JusInddnuel. 2543. “auaadn Ingdl 20007, NIMTANSMANEAS. 24 WNTIAN) ;
121-127. 7

afn nasnw waziiin wrifadl. 2542, gsfemswdndnasassommaniiludanindadnl.
guiituifiaiiunondanamanyas. auzinsasemaad unInndodsaln,

wrastania@odlng, dninau. 2544, memamssdndndasadiueinmsfiv. hedlesdiu
unzidadagiy duinaunyasiiniadesinl, @aduun)

nastanIadusdn, duinan. 2545, WelniduaTunuasnnlgninlanssanmany,
Awdaasutaziannssia dninaunvasfsndadeslui, @aduu)

nnastdadea i, dninaiu. 2546, adamanztlgaiydn. dheunuau dulnsuneas
T dadealni. Gaduun)

AWTATIUNITAIIANYIWMYITIA, 1. 2544, “mIandszanmilsennidsema’lne
Sunmunguety 5 3 wasine w.e.2542-2559” [szuveeulai] undaiian
http://nesdb.go.th/Main_menu/Hum_soc/download/peaple/peoplel1.xls. (25 uATAUT
2547)

auzassumsemIsuasyl, dninam. 2543, TasamadhisTannmunlaeadiuvesdinaalaen
matadl (1.7.2537-2542). ngamwe : Tsefuesdmsaunsieimmsduiin,

598 Wil 3R 13datl, Anive seauda uazqraty gage. 2542. szuumandadinli
Weorsmildadngiy. quitivfomunananmemanyas. auznyasmand
U Inedeiiean.

ar  a £

99398 WAaNdl. 2543, 2546, “szvunrsnaadn lildmsaliddadagie. onais : ane
wuasnaas winedudeslnl.

Aaen fuagium. 2543, “M15IATEHAUNU-HAADUUNUNIINISRIUYBINISHARAN BN
a1sfinfion1sAr. IneriinuidSaa In. swudsugmand ansinsugmand

uHVINgausee v,



111

annaln. 2547, “mirdinaanaln”. (szuveewlayl] undefiun hip:/www.taladdthai/Price.asp.
(20 UATWUS 2547)

n39find rEygiad. 2543, mmhsyndmaugRifcmuasugmandiouns. Goany : o
iwsugenes yninesdedln.

iiwus lsouana. 2546. “ANBUNTH (Organic Vegetable). (0AT5331N15 : erunflsiin ane
HEANTSUNISIAYAT UM TINeEoL 19,

weyand funiufa. 2538, “msimnsimassygissesmssindn Tnonmsidassssuea
uazensnil. InoilwuiiSyenTn. e ussugeaasinues auserygmansias
ninens umineduinyasmans.

wony Buunzds, agsed wawdl, grta nese, T3 wn3fail uasyse Auiifundna. 2543,
nrdasGunisadnmesmsuiinnemsganm : ssuuuaznszyIunIHdainloen
msfvlhdaniadadnl, quiituiefumandamanyas. auzinuaseaad
unPIndumes luy,

WaSu drsefndna. 2542. “mstamsszinlsefuganmindasamsiiy: adenaiulely
AusTas. Msmsdmivddiesnunzsduinis. 286 (asngIaw): 54-71.

smIRaInde. 2546, “nazuadvanindialan anumiundalufudevesmnsmiifiandaely
A¥fn” 1150179 n10%0. 1 1wy a1aY). [szuuseula] undefiun
http://www kalathai.com/abstract/view_news. (30 WEHNAN 2547 )

Jua thysindng. 2541 “nsmfiandnluivinfidgnuuuuvidduauni. fuahdass. s
mmsnguenan’ yninododoelva.

o W =,

390 mayaund, viTand Jaswwdd, uazdsn adqly. 2540, muBenlfadffimsnsey
dmiuma38. nganwd ; viinnesnudwuaingu f1ia.

A3assa w3 iad, Yy dndaruu, gas a35md, uazesers Anznilnd. 2541. nagns
P1IAMA MIVIMINTIAMA. N3anwe : TsaliniSseRuduas laving.

guiituiemunanianienisineas. 2545, “a1suimsiagieinuuunaunay Tneldild
asnfifdadazile, waas: auzinuaseand umineduSoalnd.

guiTsuemumaniamamsinuns. 2546 “GuaanudusTnn uazfilsenouns ludnlaen
s iafoalwl, e, auznunsemand sinadeSean,

INTHgNINITINYAT, AN, 2543, “USananisusTandn”, [szuvesulaw] undedian

http://www.oae.go.th/statistic/veg, (25 prﬂ'lﬁ’u‘E 2547)



112

AUATUNITIOYAT, ATY, 2545, “DITINHATNATIHUIZAY (GAP : Good Agricultural Practice)”.
[BAANTIVING : ABIAUTTURYAIU ATUTUATUMITINAT.

=y

adassviaFesln, dnine. 2545, ayansnuatadamiadiedn 2545,

A
=

@ o ¥ 1
e, 2543, “uepsaarumsel Anlnaied1dlnadoune”  Nsasimumsiamas. 1

(UN31A4) : 89-94.

Bajaj, A. 2003. “Conjoint Analysis: A Potential Methodology For IS Research Analysis”,
[online]. Available http://www.google.co.th/conjoint (5 February 2003).

Darmon, R. Y. and D. Rouzies. 1991. “Intemal Validity Assessment of Conjoint Estimated
Attribute Importance Weights”, Journal of Academy of Marketing Science. 19(4): 315-
322. '

Gabrielle B., S, Hellie, J. S. Lim, and S. Woo, 2003. “Conjoint Analysis™. [online]. Available
http://gsbwww.uchicago.edu/fac/pradeep.chintaguntal/teaching/37400/session14/conjoint
(5February 2003).

Gill, J. M. and M. Sanchez. 1997. “Consumer Preferences for Wine Attributes: A Conjoint
Approach”. British Food Jeurnal. 99(1): 3-11.

Green, P. E. and A. M. Krieger and Y. J. Wind. 2001, “Thirty Year of Conjoint Analysis:

Reflections and Prospects”. INTERFACES 31:3. 2 (May-June): 56-73.

Green, P. E. and V. R. Rao. 1971. “Conjoint Measurement for Quantifying Judgmental Data”.
Journal of Marketing Research. 8 (August): 355-363.

Green, P. E. and V. Srinivasan. 1978. “Conjoint Analysis in Consumer Research: Issue and
Outlook”. Journal of Consumer Research. 5(2): 1003-123,
Green, P. E. and V. Srinivasan. 1990. “Conjoint Analysis in Marketing: New Developments with
Implications for Research and Practice”. Journal of Marketing. 54(4): 3-19, H
Harrison, R. W,, J. Gillespie and D. Fields, 2001. “Theoretical and Empirical Considerations of
Eliciting Preferences and Model Estimation in Conjoint Analysis”, American Journal
Agricultural Economics. 11 (July): 1-17.

Hauser, J. R, and V. R. Rao. 2002. “Conjoint Analysis, Related Modeling, and Applications”.
Advances in Marketing Research: Progess and Prospects. 23 (September): 1-32.

Heikki J. and P. Miikka. 1995. “Environmental Issues and Market Orientation Current Topic in
Forest Product Marketing”. University of Helsinki Department of Economics.

Henderson, J. M. and R. E. Quandt. 1980. Microeconomic Theory: A Mathematical Approach.
3" ed, New York : McGraw-Hill.



113

Kohli, R. and V. Mahajan. 1991. “A Reservation-Price Model for Optimal Pricing of
Multiattribute Products in Conjoint Analysis”, Journal of Marketing Research, 28(3):
347-354.

Kruskal, J. B. 1965. “Analysis of Factorial Experiments by Estimating Monotone
Transformations of the Data”. Journal of Royal Statistic Social Services. 27(2): 251-
263.

Kupiec, B. and B. Revell. 2001. “Measuring Consumer Quality Judgements”, British Food
Journal. 103(1) : 7-22.

Monteiro, D. M. D. 8. and M. R. V. Lucas. 2001. “Conjoint Measurement of Preferences for
Traditional Cheeses in Lisbon”. British Food Journal. 163(6): 414-424,

QuestionPro.com, 2003. “The Concept Conjoint Analysis”. [online]. Available

http://www.QuestionPro.com/conjoint/paperl.htm] (5 February 2003).

Roand Berger Market Research. 2003. “Successfuil Market Simulations Based on
ConjointAnalysis” [online]. Available http://www.r-b marketresearch.com/en/préssf
downloadsfio_07_ conjoin-tw_ E.pdf (SFebruary 2003).

Roe, B, K. J. Boyle and M.F. Teisl, 1996. “Using Conjoint Analysis to Derive Estimates of
Compensating Variation”. Journal of Environmental Economics and Management.
31: 145-159

Shocker, A. D. and V. Srinivasan. 1977. “ LINMAP (Version 2);: A FORTRAN IV Computer
Program for Analyzing Ordinal Preference (dominance) Judgments Via Linear
Programming Techniques and for Conjoint Measurement”. Journal of Marketing
Research. 14(1): 101-103.

Stevens, T. H., C. Barrett and C. E. Willis. 1997. “Conjoint Analysis of Groundwater Protection
Programs®. Agricultural and Resource Economics Review. (October): 229-236'.

van der Pol, M. and M, Ryan, 1996. “Using Conjoint Aﬁa.lysis to Establish Consumer Preferences
for Fruit and Vegetables”, British Food Journal. 93(8): 5-12.

Wittink, D. R. and P. Cattin. 1982. “Commercial Use of conjoint analysis: A Survey”. Journal
of Marketing. 46 (Summer), 44-53.

Wittink, D. R. and P. Cattin. 1989. “Commercial Use of Conjoint Analysis: An Update”.
Journal of Marketing. 53 (July): 91-96.

Wittink, D. R., M. Vriens, and W. Burhenne. 1994. “Commercial Use of Conjoint in Europe:
Results and Critical Reflections”. International Journal of Research in Marketing.
11(1): 41-52.



