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ABSTRACT

The objectives of thesis entitled “local political participation of Chiang Mai people”
were 1) to study the roles of local Chiang Mai Newspapers concerning about local political
participation of Chiang Mai people 2) to find out the development form of local Chiang Mai
Newspapers concerning about this participation.

The purposive sampling composed of 200 readers who read Chiang Mai News and
Thai News from 4 election areas (Srivichai, Mangrai, wakornping and Kawira). The data was
analyzed by the application of Descriptive Statistics, percentage, Frequency, Mean and Likert’s
scale.

From the study results, it was found that most of the samples were 66% males, age of
41-45 years (34%), marriage status (59.5%), degree education (31%), self-employment (40%),
income about 5,100-10,000 Bahts monthly, daily reading newspaper (70 readers or 35%). Of
this, 76 readers or 38% reading Thai News which available in the retail shop (83%) and 70
readers or 35% bought Thai News, and 140 readers of 73% just only read some polical articles.

For the roles of the two newspaper concerning about local political participation, it was
found that the two newspapers have promoted ideas of local political unity, judgement and update
news.

For recommendation in this study, this two newspaper should be available in all
northern Thailand and concepts of Democracy development should be promoted as the role of
“Gatekeeper” of public medias. In addition, rapid news using internet or online technology

should be employed in order to promote and hearing public political opinions and participation.



