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ABSTRACT

The research “Factors Affecting Decisions of Chiang Mai High School Students’ on
Learning Chinese Language” . For the purpose Factors influencing the decision to learn Chinese,
Students to study Chinese and to study the expectations of the students who decide to study
Chinese high school students of 287 students from 10 schools. The research tools used is the
questionnaire. The factors influencing the decision-making products (Product) in the Chinese
language is very important for a 3.68 average. Important factor in the medium is the factor of
distribution channels (Place) factor in the promotion (Promotion), and the factor of price (Price).
The expectations in the first study of the Chinese are the Chinese occupation in an average 4.06
Followed by the Chinese to earn a lot. An average of 3.96. Chinese honor and reputation to create

a 3.92 average. And Chinese Higher Education. An average of 3.90.



