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ABSTRACT

There are two purposes for this study: 1) to study the factors that influence Thai
tourists on selecting Cultural attractions in Chiang Mai Province 2) to study the factors that
influence Thai tourists in term of services of those cultural attractions.

The conclusion of this study in term of personal information are: Most of the samples
are single either male or female with various ages, the educational level are undergraduate and
below with monthly income between 5,000-10,000 baht and lower. The majority of the samples
are students and employee in both public and private sector who resides in Chiang Mai and other
provinces beside Bangkok and visiting with family and friends which intended to visit those
Cultural attractions. The samples either the first time visitor or have been visited several times.
The main reasons of the visit are to gain knowledge and appreciate beauty. The samples mostly
enjoy visiting around 1-3 hours and feel that the cultural attractions are not crowded with
reasonable fee. Most of the visitors bring own car. Wat Phra That Doi Suthep and Doi Inthanon
are preferable Cultural attractions.

The factors that influence Thai tourist in term of services of the Cultural attractions
which involving in “Concept” can be categorize in three different views.

1. The study shows that The Thai tourists who visiting Chiang Mai National Museum,
Museum and Information Center Wiang Kum Kam understand the history of Thai and Thai Lanna

cultural and appreciate the beauty but Thai tourists do not feel more patriotism after the visit.



2. The study shows that The Thai tourists who visiting Wat Phra That Doi Suthep
recognize the important of Religion and feel more attach to the Religion especially Buddhism
since Thai people have Buddhism for their trust in minds.

3. The study shows that The Thai tourists who visiting Phu Ping Palace feel admire
and more respect to the monarchy. The institute is also a center for their trust in minds of Thai

people.



