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ABSTRACT

The purposes of this research were to 1) study the behaviors of the private car users’
decision on alternative energy in Mueang District, Chiang Mai Province; 2) examine marketing
factors affecting the private car users’ decision on alternative energy in Mueang District, Chiang
Mai Province; and 3) explore the private car users’ attitudes in social trend, pricing, and
appropriateness of the cars towards using alternative energy in Mueang District, Chiang Mai
Province. It was a quantitative study employing questionnaires to collect data from 201 private
car drivers passing the Wing 41 Air Force Base. Results of the study turned out as follows:

1) In respect of the private car users’ decision of alternative energy in Mueang District,
Chiang Mai Province, the study indicated that the majority of them perceived and inquired
information regarding alternative energy more than a year via the most influential media,
television. The alternative energy that was used for the cars nowadays was gasohol. The car
users reasoned that it was economical and most of them decided to continue using the alternative
energy.

2) Regarding marketing factors affecting the private car users’ decision on alternative
energy, the study showed that the overall marketing factors affecting the private car users’
decision on alternative energy in Mueang District, Chiang Mai Province were in the high level.
In product factor, the car users concentrated on the quality of the alternative energy and the
economical reason while in the pricing factor, they focused on the cheaper price than the fuel and

the discount. In the place factor, they gave significance to the reliance and the convenience of the



gas service station and they concentrated on the staft’s servicing and a variety of payment method
in the promotion factor.

3) On the subject of car users’ attitudes towards the usage of alternative energy, the
study revealed that the car users in general conveyed the attitudes towards alternative energy
usage in the high level. They believed that people obtained direct benefits from the usage of
alternative energy. Moreover, it helped decreasing greenhouse gases, air pollution from vehicular

exhaust and dependency from importing crude oil from abroad.



