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ABSTRACT

This study aimed to examine factors affecting the clients’ use of credit for
tourism business from SME Development Bank in Chiang Mai Province and to learn
about their borrowing behavior and their satisfaction. Information was collected by
questionnaire interview from 123 clients of SME Development Bank who used the loans
for tourism business. Six factors were hypothesized to affect the clients’ choice to apply
for loans for tourism business from the Bank. The questionnaire respondents were asked
to assign the score of 2 to factors having high influence and 1 to those with low
influence. The ranking of factors was based on the average scores. The analysis on the
bank clients’ behavior was performed on the basis of descriptive statistics.

The finding indicated the majority of samples under study could be described as
sole owner — operator of tourism business running hotel and resort services in the city
area of Chiang Mai Province for 6 — 10 years, getting average gross income over 300,000
baht per month, and spending for the business costs in the range of 100,000 — 300,000
baht per month. The most decisive market factor for the clients to select the tourism
business loans from the SME Development Bank was found to be the service processes
because the bank is state owned with the mission to provide loans to small — and
medium - sized enterprises, the bank staff have excellent advisory capability, and the

bank provides consultation services and assistance in publicity. The next most influential



factor appeared to be advice from relatives or friends to use this bank’s services,
followed by the need for refinance factor in case the clients had problem concerning lack
of financial liquidity.

On tourism business credit using behavior, most bank clients were found to
have the borrowing objectives to get working fund for running the business and to use
the money for improvement and expansion of the business. The credit service of their
choice was general loan with loan size under 5 million baht as well as Fast Track loan.
Most samples under study had no history of loan defaults with SME Development Bank,
and they felt satisfied with the use of loans for tourism business as they got adequate

and appropriate loans.



