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ABSTRACT

This Study had the objectives of examining the factors that affected the
consumers’ purchase and their behavior in buying goods from convenience stores in
Chiang Mai Municipality. A questionnaire was used to collect information from two
sample groups of consumers comprising 213 people from Khwaeng Nakhon Phing and
187 people from Khwaeng Sivichai, a total of 400 people. The analysis was done by
descriptive statistics and the Likert Scale was used to study the factors that affected the
decision to purchase.

The study found that consumers in Khwaeng Nakhon Phing and Khwaeng
Sivichai were mostly female, with an average age of 25 years-old, a salary of 5,000 Baht
who had about 4 family members. The three factors affecting their purchase from
convenience stores in Khwaeng Nakhon Phing the most were the market promotion, the
staff service and the price plus the image. The first factor involved advertisement and
counter service, the second dealt with the quick services and politeness of the staff and
the third factor related to their accepting credit/debit cards, reasonable prices and
popularity. As for the three factors affecting their purchase the most were the distribution
channels, that is the store’s convenient location and cleanliness; the store image or
popularity and the staff service which involved the prompt service and the polite manners
of the staff.

Most of the consumers purchased snacks and drinks at a total value of 300 Baht
or lower each time. The frequency of the purchasing was 2-3 times a week during

18.01-24.00 hrs. The most favorite sales promotion was giving discounts. The consumers



also paid their electric and water bills at the stores. Most of the consumers were satisfied

with the convenience store’s service at a high level.



