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ABSTRACT

This study was intended to evaluate the Work and Travel USA program (WAT Program).
110 undergraduate and graduate students from Chiang Mai University who have participated in this
program were included in this study, which used questionnaires, question and answer sessions, as
well as interviews with four qualified people. Researching methods included testing for frequency,

percentage, standard deviation, and average to analyze quantitative data.

In this analysis, the researcher was able to use a CIPP model in assessing the context,

input, process and product of the program.

The study found that the objective of the WAT program was suitable with Thai students
who joined the program. However, currently the objective of the program has been altered from its
original purpose to be in accordance with the present situation. It is very suitable for factors that
attract undergraduate and graduate students to join into the program, the most important of which is
a demand for life experience.

For the most part, people entering the program were highly qualified according to the
specifications that the WAT Agency stipulates. The WAT Agency that the example group was best
acquainted with was the first WAT Agency that opened for business in Chiang Mai Province. The
international exchange organizations have an important role in this project. However, in Thailand
these organizations still did not have as large of a role as they should, during the time that the
sample group was dealing with them.

The workplace trends that those entering this program are interested in will differ from
year to year. The trends in career choice tend to depend on salary and compensation as the main
factor. The operations of the WAT Agency have differing levels of providing service, due to the

fact that common service standards are still absent. As a general consensus, people who participated



in the program rated both the services provided by the WAT Agency and the benefits of the
program highly. As far as their expectations for the program and skills that they gained from
joining in the program, the sample group for the most part had similar expectations. The skills that
they received from participating in the program had an impact on the graduate students’
volunteering or finding work in both a collective and a specific sense, with the acquired skill of

responsibility having the highest average.



