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ABSTRACT

The objectives of the study were to investigate the behavior of consumers and factors
affecting the consumers in making decisions to purchase zodiac sign Buddha relics in Mueang
Chiang Mai District, Chiang Mai. The data was gathered through questionnaires answered by 300
purchasers at the reservation booths opened in Mueang Chiang Mai District, Chiang Mai Province,
using descriptive statistics as the method of analysis.

The study showed that the highest number of purchasers of the zodiac sign Buddha relics
were female aged between 20-30 years-old, who were married and had a high school level of
education. They were mostly employees of some private companies and had an income between
5,000-10,000 Baht per month.

Their motivations for purchasing the Buddha relics were their faith in the relics and their
desire to keep them for worship at home. The highest number purchased were that of the single
type for as many as 409 relics, mostly those of the signs of the goat, mouse, cow, horse and pig.
The smallest size which sold for 299 Baht each was the most popular ones. Sixteen of the set
types were purchased, mostly of the small size, at the price of 3,499 Baht per set. The average
purchase per person was 959.8 Baht. The purchasers received the information about their being
on sale mainly from their acquaintances.

The factors that influenced the decision making of the relics purchasers were primarily the
faith in the relics, the reliability of the organizations or makers, and the varieties of relics
available respectively. When analyzed by gender, age and occupation, the sample group’s reasons
for purchasing were nearly the same. In other words, the factor that influenced the purchase of the

Zodiac Sign Buddha relics the most was the faith in the relics.



