]
= =)

Sodpimsuaiwudasy  onswavesileismassugiuasdauveninviouiiennn
a a = ld‘.d T T d'
Surtaeslnunddensvouiea ludseme

SRUIHY WWEUAA  DUABINYY

figan fadeansuniiadin (asugmaaimsied)

annssumsndnumsaunmuudasy

& ar
soemannsd as. Inqud  aefund iszsunssums
SOUNANTIITOENTU ATy QAnY NITUMS

searnaAsInsimaen  1¥A0103 NITUNT

UnHneo
e '3 A‘l =y

¥ .
msAnuntail Siagilszasdiedny mgdnssumudenlumsdumaioudios

Aaa A '

meludlsemavsainnoafisnindimiadeelnd uaniefnyimiladentianiwanonis
1 dl. ar 1 ﬂ;. @t ar =4 1 = ar ﬂ'ﬁ.q = L]
nouisrlulszmaveninreunenndmiadeaini Taginsanitenfioniwanescey

] s
pnainnuazarldsemas madteibhmaiusiusdeyannuuuaouns 400 ¢a uas

o o o @ o 4 o ar o A s/ W
mnmaﬁumuméﬂwagawanmu'm 20 AU ‘11\11%1&@111!1/]1!Tl'lﬂﬂTﬂ‘iﬂllﬁmﬂﬂ%u?’llﬂﬂ?%ﬂﬂﬂﬂ

msveaneIneludssing

1
o =

o Yy el a . d g
wamsanu1 nui Pedendniiyananuniezdaiulufuneiouiionluads

1A da ot =

4 2 oo - -
wileq Fusrfinsatnniusoniidegdfifeuueeldazan dsznevdugaaii

b e a

. y .
sz aydmsumsEun audlefedug mednursughanazdananiuy Liligniwadonts
sadulohindhune g o mmsause ssdumsane neldindcdeeuuazendn
0’: 1 A o & ) H ol ] 7 o =y ] oy
yoayanatiy udiire 1ddadula lveudivands fademarilonildninadonganssulums
1 ~ 3 14 1 dy 1 1:] Yy ! & o a o = s
woufienthe uddunail i ldduussiag e uiunuadmsvyaaaniiaousiaeInu
¥ 4 [
szuandssuaIatonnn saiuilsfuvariise lierfiudrdmuaiiviuenldsh
- =Y 1 P & 1] -l A = ] A ! =1
uﬂﬂaﬂszmwhummﬁuh‘lumimqmﬂ'mia"lu uFeula@ung lunauneuarngll

2 ) H ] 3 A o a 1
ngAnssulumsneufisrndnls waluSesszaznanininuazmsldiie



Independent Study Title The Influence of Economic and Social Factors of Tourists from
Chiang Mai Province on Domestic Tourism

Author Mr. Tanapak Amataarchachai

Degree Master of Arts (Political Economy)

Independent Study Advisory Committee

Associate Professor Dr. Kosum Saichan Chairperson

Associate Professor Seksin Srivatananukulkit Member

Associate Professor Kanchana Chokthawon Member
ABSTRACT

The objectives of this independent study are to study social behavior in the domestic
tourism of tourists from Chiang Mai, and to study factors influencing the domestic tourism of
tourists from Chiang Mai by considering factors which had influence on the average length of
stay and expenditure. The research data were obtained from questionnaire of 400 Chiang Mai
tourists and from in-depth interview from 20 key informants who were representatives from
government and private sectors related to domestic tourisim.

The results revealéd that the main factors for each individual to make a decision on the
tourist destination were considered from the owned savings which were from the individual
collected incomes and the appropriate period of travel. The other economic and social factors
such as gendér, age, marital status, education level, average salary, and personal career showed no
influence on the decision making. Nevertheless, after the decision had been made, these factors
might have some influence on the tourist behavior. However, these factors were not the same
criterion fof people at the same status, but depended on an individual taste. Therefore, these
factors did not determine who were interested in fravel or how the tourists behaved while

traveling, including the behaviors on the length of stay and expenditure.



