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ABSTRACT

The research work entitled, <Factors Affecting Customers’

Choice of Using Internet Banking Services of a Commercial
Bank in Mueang District, Chiang Mai Province~, is designed 1)

to study factors affecting the acceptance of KBANK Internet
Banking service by the customers of KASIKORNBANK Public
Company Limited, all branches in Mueang District, Chiang Mai
Province, and 2) to study the satisfaction of customers who use
the KBANK Internet banking services.

Results of the study turned out that most of the sampling
units who use the KBANK Internet banking services are more
males than females with concentration of ages ranging between
31-40 years. They finished a bachelors degree, and get
employed in private companies and enterprises with an average
income ranging between 20,001-30,000 baht a month.

Most of sampling subjects have learned of the Internet
banking services for the first time from the KBANK Internet



banking services, and nearly all of them use the Internet banking
services of one bank only. Their first use of Internet banking
services was a trial by themselves. At present, they use the
Internet for banking purposes to the utmost, the following is a
use to follow up information/movements of the Website
business, and they use it once a week only. In using the
KBANK Internet banking, the priority need is to check a
balance in personal account and reverse cash flow; the second is
money transfer and pay for goods and serves, respectively.

In overall picture, the factors that affected customers

acceptance and choice of the Internet banking are seen at a high
level, especially the factors in connection with convenience,
expediency and time saving through the Internet banking
services; it results in acceptance or decision-making at the
highest level. As regards their satisfaction towards the use of
NBANK Internet banking service, in overall picture the
problems are seen at a medium level. But some problems are
scaled at a high level, such as the problem of data safety, of
difficulty in application for Internet banking service use, and of
the system lacking precise performance, including the
problem on knowledge and understanding of the bankers in
making clear-cut answer to  the problem.
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