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ABSTRACT

The study “Factors Affecting Tourists’ Decision-Making in Consuming Chiang Mai
Zoo Service” aimed to study 1) the factors affecting the tourists’ decisions in consuming Chiang
Mai Zoo services, 2) the behaviors of the tourists who visited Chiang Mai Zoo, and 3) the
problems and obstacles in consuming Chiang Mai Zoo services. The samples used in the study
were 400 Thai tourists who visited the zoo.

The study revealed that:

1) Personal factors did have any influence on the decision-making in consuming
Chiang Mai Zoo services. The internal factors were correlated with the decision-making to visit
the Zoo with the significance level of 0.05. Thus, it can be included that the internal factors
affecting the decision-making in consuming Chiang Mai Zoon services were not significantly
different. However, marketing mix factors, including product, price, place, and promotion, as well
as process, personnel, physical environment, and the standard of the services, had high level of
influence on the decision-making of the tourists to consume Chiang Mai Zoo services (with the
significance level of 0.01). Therefore, it can be stated that marketing mix factors had high level of
influence on the decision-making to consume Chiang Mai Zoo services.

2) The majority of the respondents (2650r 49.7%) visited Chiang Mai Zoo to relax
with their family members. Most of the respondents (324 or 81.0%) received information from

the Zoo via different types of media. More than half (232 or 58.0%) thought that the Zoo was a



tourist destination for families.
3) The major problems and obstacles in consuming Chiang Mai Zoo services were

inadequate parking spaces and extra fees to use other services which increased the overall price.



