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ABSTRACT

The study entitled “Factors Affecting the Adoption of Electronics Commerce
in Small and Medium Enterprises in Chiang Mai Province has the following objectives:
1) To study factors affecting the adoption of electronics commerce in small and medium
enterprises (SMEs} in Chiang Mai Province, 2) To analyze the factors contributing to the
successful use of electronics commerce for value - added creation in supply the chain
of the SMEs, and 3) To identify problems and obstacles encountered by the SMEs in
using electronics commerce in their business.

The study empldyed quantitative research technique, using questionnaire
survey for data collection. One hundred and thirty questionnaire were sent out to owners
of small and medium enterprises in Chiang Mai City and one hundred and eighteen of
them were returned.

The results of the study can be summarized as follows:

1) Most SMEs have so far used electronics commerce for communication
between the business and customers or “the B to C Chain” while other parts of the
chains, such as, between business to business or the "B to B" Chain and within the
working process are sfill underutilized. The study also found that the use of electronics
commerce in working process depends very much upon the size of the business. The
large firms tend to use more of electronics commerce than the smalt ones. Although,

electronics commerce has helped the business to considerably cut down the cost of



data management and communication, its effectiveness in marketing and customers
relations cannot be evaluated at this point in time.

2) Even though external factors such as high competition in the industry have
played the major role in making the SMEs turn to electronics commerce more and
more, internal factors such as competence of the personnel and continuous support
from the management cannot be overlooked if one wants to succeed in using
electronics commerce for the business .

3) There are some small and medium enterprises that do not want to use
electronics commerce in their business chain. These enterprises believed that
electronics commerce is not necessary for them at the moment. They also felt that the

government has not given enough support in this so called the “e-commerce business.”



