¥eaFaansauaI b s wan1sauiuu luedaasunsviounedons

dsznougan Iswsy luwadunadisuoalval

JanTatgoena
HiRie wenzselng Ty,
3ayan Sylszenaumansuntinga 2

2 F v = o ey o o o
E)'I"l]'l‘iil‘ﬂ‘l.ﬁﬁﬂ"lﬂ'liﬂ‘l-éﬂ?"l!!.‘ﬂllﬂﬁi% FIMTATINTOATNIY A0y U BYTYY
ar ]
unaeto

asfinmuTes nansduiluuleureduaiunisvouiiordenisdszneugsie
o 1o Y T Yl o § = o
Tsausu luwadunatisudeslny Tiniadee vy Niagiszaed 1) elinTzritmaves
nsauiuu lomeduasumsveafien luiandadednidenisdsenougsf Tseusy
or Qs ] § m ar ehet v . 0 O a = 1 =

Tusaia@oslvd 2) WednseideiladofiinadoanudrSavosnssuiivy lousduasy
msveufisrvesianiagelnidenamsduiiugsivesalsausy 3) oszydeilynuas
guasTalumsimlsueduaiunsvoui o U iR ludamiadesiny uaz 4) e
a R o Y a ‘ 3 =< Ve v i
INTERRTZAUMS IUSMsiazanuansa lumsadwanunsne o Idtavieafien

- o o =] =

A3TuTlaedniniiusiusiudeya luideuaniny - woadnieu 2546 910
UNND AR NI 11U 169 578 UNVBUNSIB IR NFIATEU NN IT825 W ST o 1n1]
11191 153 519 yaarnsinedesdunisdu loveduaFunseuiion iU fiavestan e
Foalwai $12m 80 518 wazdilsyasuntsgsie TsusuludwmiaGodlmi $1um 52 s

ﬁ%ﬂs‘mdam?nmiﬁmnﬁm’mm%’w’Em%&ﬂﬂﬁmmﬁﬂﬁqgﬂﬁﬂﬁemﬁgﬂﬁ

[ o ] as 1 o as 1 { Py or ar [ @ @
luszdumnn Yadenidsganguineiteiifluinveunnliuuiisas i Sades Inddususy
HIN A9 MTaRMIANANNINITIMSaFe el seeaauEe nsaasIAIRRD N1ssa
= ’ [} = T = = ar [ { = ar 4
fanssuauasunIvouned ufalSmuss s n1sianIsNeuNe YTy nazas
as o o o 4 : L] o - 3

Usgduiusaouiviesisrfiauleldniusdnsiate awd ey

Qr [} o =1 9 1 o o = (=} T r P :{ =5 L

Unvouisuduargtaniagedniliundaisufisrfaivisodsgald
ar = = a d? @ = o S [N % a N
Unnaamsuune v LIy uazinviouigrnaununns Wusas ludiu Jedeusnas

] v
a

¥ 3
fadviugiu uasilododmarsisaal Inn ofluseduig snduluinasealdns dedeiugiu



Y 1 1 P 3 =4 1 9t 1 T e @ g
Aunaasdhiey lumisliieazidsavesiimsdeyaluunasvisauiien uazilivau
ms1sgt Inadwsa T Tunslduimsveudruihiiselv anuassdena lumsduma
- w S W g 1 &
anyazevermiiiasdIsn Il Niogluszauwe ldmniu
Tudmveayamnsifeadesiumsitulonsduaiunsveaiion il fiatian
=] 1 ' o : = =t A w W 1 a ¥
mun lswsmsvieuiioaved nelinaduasnardadedmiaGelviluszdumn uagidh
A v = I a 1 i ar w e 1 o T 1 a 1
g lufsnssuguaTumsveunsivesdsniaFoslniluszdudos daulngiun
ulsineduasunisveafierves Inslinadensilsyneussfn Tsausuluszduinn uaztlszeu
oy lumsiinTownelibl§odlusgduhunans
= (=] a 1 1 = 1 P = =
AUszaoumsgsfe lswsuiudnluszdumnnindnnsdaniumsioauiesdfinad
samslszneugsnelseusy dafenssufiruisefsgaleldinesfisnndanFealna 14
Tusgdumnn e nsdaaudsemdlnidiouFoalul uazmsinanulsemdlidaosln
duszaounsgsfe TsausuilanudunnsduiuuleueduaSunisieuiivs
= 9 ar T ot — = T gt ar dyd [~ 1
musafega leldinveuneiunfieadoslv 18 luszduunars uennniifianudiuh
k4
mitauimsludwilefouinsuasiladefugueglusedufmmsanunnuimelold

1 4
unvieaien1d udusmsdmmmsgy InndelduSasluszduwe ldiminiy



Independent Study Title Result of the Implementation of Tourism
Promotion Policy to the Hotel Business in Amphoe
Mueang Chiang Mai, Changwat Chiang Mai

Author Mr. Kreangkrai Pakeaw

Degree Master of Public Administration

Independent Study Advisory Associate Professor Siripong Ladavalya Na Ayuthya
ABSTRACT

The objective of the research was to analyze the result, determine success factors, as well
as, indicate problems and obstacles of implementing tourism promotion policy to the hotel
business in Amphoe Mueang Chiang Mai. Additionally, the level of customer services and the
ability to create tourist’s satisfaction of hotel in Chiang Mai were of concern.

The data had been ovllected from 169 Thai travelers and 153 foreign travelers who
visited Chiang Mai during October - November 2003. In addition, 80 staffs who involved with the
implementation of tourism promotion policy and 52 hotel business’ owners in Chiang Mai were
accounted to the sample groups of this study.

The result from the study showed that most of the events, attractions and festivals for
promoting tourism in Chiang Mai was favorable. The most important factor that attracted tourists
to visit Chiang Mai was the discount on transportation. The other kinds of effective factors fo
promote traveling in Chiang Mai were the discount on accommodations, arts and cultural
exhibitions, promotion on censervative travel, and persuasive advertising.

Mostly, the tourists realized that Chiang Mai had more attractions than the past.
Moreover, the level of services, fundamental elemernts, and facilities were favorable. The
satisfaction level toward tourism center and train services, on the other hand, were on average
because tourism center cannot provide some information, a train and a train station are dirty, and
a train is not on time.

The attitude of staffs who invoived with the implementation of tourism promotion policy

illustrated that this policy had significantly effect to Chiang Mai, especially to hotel businesses, in



both positive and negative ways. However, the staffs barely participated in tourism promotion
activities and they had difficultics in implementing the policy.

Regarding to the attitude of the hotels’ owners in Chiang Mai, they had considerably
agreed to that the implementation of tourism promotion policy would have positive effects to their
businesses. The most attractive activities, in their opinion, were Chiang Mai’s New Year Festival
(Song Kran) and Yee Peng Festival (Full Moon Day on November).

The owners of hotels in Chiang Mai believed that the tourism promotion policy would
have an influence on the tourists’ decision in medium level. In addition, they realized that
services and fundamental elements were favorable, which made tourists satisfied. However, the

level of tourist’s satisfaction regarding to fundamental facilities was in medium level.



