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ABSTRACT

Social marketing is the use of marketing techniques for planning in order to promote
service acceptance and behavior adaptation of person with diabetes mellitus for better health or
living under the Rom La Bath project. The purpose of this study was to explain the characteristics of
community health leaders’ services for persons with diabetes mellitus based on the social marketing
concept of Kotler (1989) modified by Sumpattavanish (2004) which includes eight steps: problem
identification, social marketing environment analysis, social marketing objective setting, social
market segmentation and selection of target, consumer behavior analysis, marketing section
advantage proposing, marketing strategy identification, and implementation and evaluation. This
descriptive study used purposive sampling to recruit 26 samples including 7 primary care unit
officers, 7 community health leaders, and 12 persons with diabetes mellitus. Instruments used were
semi-structured interview form and question guidelines for group discussion. The data were
analyzed by categorization, and summary.

The findings showed that strategies and service package were set after knowing the

problems and changes which need to happen in the community. In this study, there were analysis of



the environment factors influencing planning, setting of clear and measurable objectives and
analysis of the target group information. The implementation used the marketing mix 4 P’s
strategies including those related to product, price, place and promotion. The service package
composed of assessment of body mass index, measurement of the blood pressure, measurement of
the blood sugar, provision of the knowledge of health for persons with diabetes mellitus, and
provision of the knowledge of traditional Thai lifestyle health care. The result of the Rom La Bath
project showed that 71.43% of the persons with diabetes mellitus had normal range of body mass
index (increased from 65.48 %), 94.64 % of them could control their blood pressure (increased from
85.12 %), 57.74% of them could control their blood sugar at good level, and 14.88 % of them could
control their blood sugar at moderate level, 92.00 % of them had knowledge of diabetes mellitus
(increased from 37.33 %) and 82.14 % were living with a traditional Thai lifestyle.

This study shows that the package of five service activities for persons with diabetes
mellitus could help them to have good health outcomes. The community health leaders should be
supported to provide such services continuously for better health of the persons with diabetes

mellitus.



