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ABSTRACT 

                     The education about story Attitude and Adopting Substance Beverage Alcohol 

Behavior Changes Mass Media of Women Teen-age in Amphoe Mueang Chiang Mai 

Province. There is the objective for study to arrive at way people character the attitude and 

the behavior include the factor that affect consuming beverage the alcohol of woman teen-

age 15 - 25 years the residence is in Amphoe Mueang Chiangmai Province.  

                     Person study get use the regulation researches quantity manner. Which, There 

is research manner format explores like model to evaluate only once. By have the 

questionnaire be a tool in the saving collects the data. From amount 400 persons sample by 

use the way takes a random to like model to integrate be the first step uses the way takes a 

random like model easy by the way draws lots  later then use the way takes a random to like  

model to fix example amount by choose pick personal at have consuming beverage alcohol 

behavior regularly. And use the way takes a random like model accidentally be when  see the 

sample has consuming beverage alcohol behavior stay doing that action or inquire who 

suppose should the sample that, There is or not is consuming beverage alcohol behavior  if  

yes then manage pick collect the data. By do the saving collects the data areas all place be 

residence state business agency private organization way education institute department store 

food shop and guard nighttime cabaret thereafter. Then bring analyze the data with way 

statistics all description for example frequency value percentage value and average. 

                      From the education meet that majority sample be female teen-age age between 

15 - 25 years. There is the education in bachelor's degree level be a student which there is the 

income builds wasp month between 5,000 - 15,000 baht. For the attitude builds wasp  

consuming beverage the alcohol meet that the attitude of the sample builds wasp  consuming 

beverage the alcohol generally stay in the level that is not sure. Which, The attitude of the 

sample builds wasp consuming beverage the alcohol that is valuable share tall for example  
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disagree very much that drinking beverage the alcohol is bad build wasp the health life  and 

assets. Disagree very much that drinking beverage the alcohol is consuming agree that  

drinking beverage the alcohol is the personality. Disagree that drinking beverage the alcohol 

neither where is the thing improperly does befitting quit. Disagree with the though wants to 

quit drink alcohol beverage. 

                       In the part of consuming beverage alcohol behavior meet that, majority sample 

drinks 2 - 3 alcohol beverages time build wasp week. There is the quantity in consuming 

beverage 5 - 10 glass alcohols build wasp week. Place part that the sample drinks alcohol 

beverage regularly most for example rapidly in succession, rapidly in succession the half 

smart , concern in party chance celebrates. 

                     The internal factor is or the motivation in consuming beverage the alcohol of 

the sample meet that , Drink alcohol beverage for help give the atmosphere in the association 

has the amusement be entertained. External factor part or the data source where affect 

consuming beverage alcohol behavior. Meet that, A mass medium that the sample adopts the 

data about consuming alcohol in the level most be television. Mass specific media that the 

sample adopts the data about consuming beverage the alcohol in the average be a menu is  

glass altar. Mass person media that the sample adopts the data about consuming beverage the 

alcohol in the average be a friend is a person loves. And mass internet media that the sample 

adopts the data about consuming beverage the alcohol in the average be website at have the 

data about alcohol beverage. Besides a kind of mass that make sample media can know the 

data has about consuming beverage the alcohol efficiently most is television. 

 

 

 

 
 


