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ABSTRACT

The research in theme “Communicating Identity of Wualai in Chiang Mai Province
through Walking Street Activities” is a Quality Research having 2 objectives as follow: 1) To
study the identity presented via Walking Street activities of Wualai, and 2) To study tool and
activities used to convey identity of Wualai Community via Walking Street Activities by studying
from documents, deeply interviewing the sample of main giver of information in the community
and out of the community, participant observation in the site of Walking Street activities,
including opinion poll in perception of identity of Wualai Community via Walking Street
activities of tourists in order to obtain information in several dimensions and then analyze data for
conclusion.

As the study result, it is found that the identity of Wualai Community can be
categorized as 3 identities as follow: 1) Identity in form of joint awareness resulted from historical
foundation of ethnic and social joint experience of people in the community, as an abstraction
unable to express obviously via Walking Street activities 2) Identity in form of empirical
practice; It is an specific identity of Wualai Community with clear concrete able to be presented
via Walking Street activities. This includes language, dressing, residency, architecture, folk
wisdom, including amusement, music, art, and local performance, and 3) Identity in form of

abstract practice principle; it is an identity incurred from faithfulness resulted from the way of



living related to nature and environment. This can be noticed from religion respecting, rite, and
value, including traditions. This identity has some sign presenting these abstract practice
principles and can be presented via Walking Street activities.

Tool and activities used to convey identity of Wualai Community that was found
from observation via elements of Walking Street activities by applying Semiology theory as a
frame of analysis. This can be categorized according to identities of community as follow:
1) Identity in form of joint awareness; no any tools or activities can convey this form of identity
via Walking Street activities since it is the identity in form of joint awareness of people within the
community. For example, the story of emigration of ancestors from Salavin river basin and
Chiangtung to settle down in Chiang Mai until it becomes Wualai community at present. This is
an abstraction and there is no any signs presented concretely via Walking Street activities.
2) Identity in form of empirical practice; there are various tools and activities to convey identity of
Wualai community but ones used to convey identity of Wualai community most obviously are
silverwares shop and a lot of steel pictures sold by peddlers and silverwares shops located along
both side of Wualai street, including constructions such as Wualai stucco, engraved steel arch well
representing identity of the community. 3) Identity in form of abstract practice principle; this
identity has some sign used as a tool to convey identity of community such as small Buddha
image, painting of Buddhist art, and Tung (Lanna flag). These represent faithfulness in Buddhism,
including belief and value of people in the community.

From using the said tool and activities, it is found that most tourists had perception
conforming to needs of the community in presenting identity in form of folk wisdom, especially
silverware even there was a problem from some trader who did not realize on identity of the
community sold a lot of products which were not boosted up by committees of Wualai Walking
Street such as factory product, used product, gift shop product, causing identity of the community
was blended partially. Anyway, people in the community and tourists want Wualai Walking Street
has particular identity, as a source propagating arts and handicrafts of Wualai community, well-
known, contributing to activate community’s economy and maintaining cultural identity not to be

lost, in order to be the sustainable walking street.



