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ABSTRACT

The objective of this research is to study the characteristics, opinions and
satisfaction of Thai people towards various Medias in the Cultural Centre, provided to give
visitors knowledge and understanding of the culture of Chiang Mai. It also includes the visitors’
evaluation of these factors (visual aids, exhibitions and officials). 400 questionnaires were
collected from August 2004 to October 2004. The collected data was analyzed by means of
frequency, standard deviation and chi-square.

The result of this study show that the majority of the visitors were female aged
less than 20 years; most of them were students of a university level, who lived in the northern part
of Thailand, particularly in Chiang Mai, Most of them came to this museum with their own car,
and more than 50 percent had never visited this place before. The duration of the visit was

approximately two hours. The purpose for these people was to seek knowledge of the history and



culture of Chiang Mai City. They also stated that if they had another opportunity, they would
corne back to visit this cultural centre again.
With regard to the opinions and satisfaction of the Thai visitors toward various
media at the Cultural Centre, they revealed that they were satisfied with the following aspects: -
- The photo media that acknowledged the former life and history of Chiang Mai
- The exhibition media of the above topic
- The Tourist Information Officials who facilitate' information and are welcoming,
hospitable and enthusiastic
- The clear signals after pressing the light button
- The appropriate picture layout and content including the colorful and attractive brochures
- = The video presentation which has a high resolution of photos and duration of display
- The lecturer’s pers.onality and ébility to provide information and answer questions
- The computer system that presents the content and information clearly and quickly and
the searching process for the required information
Thai visitors’ opinions toward evaluating the effectiveness of media revealed
that the most effective media were the Tourist Information Official, video presentation, Lecturer,
Photo media, .Exhibition, Brochures, Computer Systemn and Signal (pressing button). According to
the result of this study it is revealed that after the Thai visitors get into the Cultural Centre, they
can get more knowledge from various media. Although Thai visitors were satisfied with the

effectiveness of the photo media, it should be improved to be more effective.



