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Abstract

The independent study titled “Planning of Internet Marketing Strategy for Wing Travel
Chiangmai Co., Ltd. ” has objective to planning internet marketing strategy for support marketing
site and making the website in the correct way which suitable for the company.

Primary data for this study was from interview form collected from travel agencies.
The secondary data was gathered from related documents and research from the internet.  The
analysis spread out a trend of internet marketing needs in the electronic commerce in tourism
industry. The study divided into two parts, first is an oversea telephone interview CEQ of Korea
Tourism Agencies, second is an analysis a trend of electronic commerce on tourism industry, and
presenied planning of internet marketing strategies for Wing Travel Chiangmai Co., Ltd. This
study found that Wing Travel Chinagmai was fixed the objectives and goals of internet marketing to
build the standard of service for the highest customer’s satisfaction by the faster information
services, build the services differentiate from the competitors, decrease the expenses, increase
buyer and expand to B2C, increase the communication channel in real time with the customers.
The main strategies are the services differentiate, personality customer needs and

satisfaction, customer relationship management (CRM) for defend new competitors, integrated the



communication and used the 6 P’s marketing mix for the good qualities services, reasonable price,
effective domain name, promotion and advertising, personality services and privacy policy.

On operation of marketing plan and internet marketing strategies, the studier created
webstte named www.wingenx.com for open the new communication channel with travel agencies
and search for the new groups of customers which has been changed by the effect of intemnet
technology. The study found the agencies and prospect target groups can click and log on the
site to contact the company in validities and conveniences. These are the other hand on services,
intemet marketing can decease the expense in business operation. Type of website transaction can
be done B2B for the good relationship between the pariners and B2C for the expecting target
groups. Wing Travel Chiangmai Co., Ltd. is the priority of the travel website and internet

marketing company in the northern part of Thailand.



