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In-Depth-Interview Forin

Partl : PersonalData
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Gender ¢ D Male D Female

Age: L. NN AT\ St S/ /ORI, R /3. & A\ W

Status : D Single D Marriage D Other
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Part2 : Republic of Korea Tourism Industry competitive situation .
1. At the current time, the Korea economy is slowing, What is the situation of your
company? Specifically how is your company reacting to the above forces to maintain or
increase your profitability?
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Part 3 : The opinien of internet marketing strategies in Tourism Industry Electronic
Commerce.

1. What is your opinion about internet marketing in Tourism Industry?
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