TalFaINTAUANLLLAATE AvNRszvtin udnminisdnnisyadesiuwgAnssunisiy

v
yaclaauianauinldi1restsrmaulumnauiauasaiLig

BLaeIY WNAMGINAR  BuUnsyn

1
a

Usyaun AatA1anININTIan (N139ANITNKEENLAIMIARDN)

o al @ [% a
’rﬂ']@']%‘il‘l’lﬂ?ﬂ'i:l"]ﬂ']?ﬂuﬂ'J"ILLU‘Ll’fJﬂ?g

909ANARINANTET A9, PNETH  AgaTnd

naAnEEes ANAszuin lutlnisdanisyaeleaiungfnssunisinyanasui
nausn i1 veslszaaulmanmannauasanie ddagilszasd iadnmammszminly
toyvnyaras uaznistiyalasuiandunnlddngeslssanan  ieAnwangAnssunisin

4 o 9/% &I = a o v [ ¥
yareguiandunnldiirestszanay  ewFaumeungAnssunisinyadesuienauni 4
% I dld [ % ] 1 [ -ﬂl = o o & !
6]]’]3‘25‘1)1']q\?ﬂ?ﬁ‘ﬁﬁ’ﬂumwﬁ@@ﬂﬂquuﬂﬂ@LLﬁmﬁ]’Nﬂu LAY INBAANRMAINMHNANANUTTIENIN AN

mazvnin AungAnssunstiyaneswianaunnlddraeslszaay nsAnwafilidunisidy

@t nafiusumudeyalasldfuuugeunin  ngudaetenldlunnsdnen  Ae

Aa a4

dszgauiiansiaensslu wamauiauasa il wmunzioussns ob Ui 30 nsngnAN

A o

2547 9.9 A.an1U1e AU 396 AU nsalazvidayala danAE WY 25U

Tneld Avpanud ArFesas Avade wazdauwdeanuuninggiu naseuanyRgiulaeliana

AAEEANKLIUIIUNGAEY  (ANOVA)  WATA15ALAN SRR N ANBanduALfLLIL

¥
Yo A

eI SAw (Pearson Product Moment Correlation Coefficient) ﬁmamaﬁﬂmmﬂimmu
nausatindauluniarunssminlullymyaceslusedugs  uaslinonunsemin
Tunstiyadesuianaunnldinlussaulunan  dwsungAnssunistinyadesuiendy

sl nguiaetsdauluninginssalusziuliunans



fladadauyAnaredtlsznTuing a1y uazszAunIsAneT AnaldiiangAnssunig
ihyadleauiandusnldduensinaiu nedsvmmunienyteandiazinganssunistingacles

wianausn g leunnnINU s muARaaNInnI ey Ussanaun sy sun1sAnE g9z

Q a

woAnssuN iy alesndunn gt mnnddssnauniisrduntsAnman witladedouynna
4 2 A 1 dl o % Qi ] o 1= 1 a ]
Auselirainen uwnasninendy uarlssinniegende lulinasengAnssunisinyacles
4 o 2/901
I SITTHNG i
pnpszminlutlogwyacles Hanuduiusiu woRnssusnunisiiyadeanduun

Msrlaminsmuingilszasdiin uar  wgAnssnAunsiiyadesnaunn ldina few

v 0o o aa

FanulszasinnsldilszTemiinuaulugeuanadwlilddneats  usl Tlauduiusiy

M waAnssuAunstyales itlszendldiudseeaw] weliindsslamifubunliag
ANTWAN ae NTTTRAN AN NEDA

dauarunszinlunistiyacleauieinduanlddn  Hasuduiusiu woAnssuna 3

pnuaaensrinyadasuiendunnldi ludsuanetsldedAnyneats



ndependent Study Title Awareness toward Solid Waste Management Problem
and Behaviors on Reusing Solid Wastes of People in

Lampang Municipality

Author Miss Suthasinee Inphuk

Degree Master of Arts (Man and Environment Management)

Independent Study Advisor  Assoc. Prof. Dr. Chukiat Leesuwan

ABSTRACT

The purposes of the study on “Awareness toward Solid Waste Management
Problem and Behaviors on Reusing Solid Wastes of People in Lampang Municipality”
are; to study people awareness toward solid waste management problem and also
reusing practices; to study behaviors of people in reusing; to compare behaviors of
people with different background toward the practice of reusing techniques; and to
study relationship between people awareness and behaviors in reusing.

This research is conducted by applying quantitative method using
questionnaire to evaluate the group study. The group study is people in Lampang
municipal area who are registered to vote for the local election as of 30" July 2005, with
total of 396 persons. The analysis of this study is presented by descriptive statistics,
which is described and clarified by frequency, percentage, average and standard
deviation. The assumption is examined by ANOVA analysis and analyzed by “Pearson
Product Moment Correlation Coefficient” methods.

It is found that the group study have highly concern and awareness toward

garbage problem but with behaviors of reusing is found at moderate level.



The personal background in terms of age and education are mainly affected
the behaviors of reusing. People at young age have practiced reusing more than elderly
people and high-educated people have practiced reusing behavior more than less-
educated people. As for other background which are monthly income, salary,
accommodation locations and types of accommodation, it can be found that these
factors have no effects on solid wastes reusing behavior of people.

The awareness forward solid waste problem has relationship with behaviors in
reuse solid waste the same as its original purpose and also with behaviors in reuse it as
for alternative purpose with statistical significance. But there is no relationship between
awareness and behaviors in reuse it as for modifided purpose.

The awareness toward reuse of solid waste has relationship with behaviors in 3

aspects of reuse behaviors with statistical significance.



