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ABSTRACT

The purposes of the study: ‘Market Owner and Sellers Responsibility on
Environmental Problems in Ko Kha Market, Amphoe Ko Kha, Changwat Lampang’, are to
study 1) the context of Ko Kha Market, and the environmental behavior of the market
owners and the sellers conceming environmental management in Ko Kha Market, 2) the
responsibility of the market owner and the sellers for environmental problems in Ko Kha
Market, and 3) recommendations for solutions to environmental problems of the sellers
and customers in Ko Kha Market. It is based on data collected through interviews,
observation, and questionnaires. Sample groups consist of the market owner, the sellers,
and the customers of Ko Kha Market.

The results are as follows:

1. The market is managed by only person, the market owner. It was a private
market located in the Ko Kha municipal area. It had been developed from a temporary
market selling all day long. The structure of the building of the market is the same as a
general market: that is, open-air. The middle of the building consists of stalls selling fresh
food, prepared food, preserved food, and other goods. Most of the sellers are female.

They are 40 years old. Their hometown is Amphoe Ko Kha. The h.ighest level of



education is primary school. Everyday, the sellers always sell at 06.00am.- 18.00pm.. They
have been selling for about 11-20 years. The kind of goods that is sold most is preserved
food. Their income from the sale of goods is between 5,001 —10,000 B/month. The
environmental behavior of the market owner and the sellers affects the environment of the
market as follows: hygiene of the market, waste disposal, preparation of enough water for
consumption, wastewater treatmént, excreta disposal, confagious animals disposal, the
cleaning of the market and the personal hygiene of the sellers.

2. The owner is responsible for environmental problems and always tried to
improve the market. There were some obstacles and some projects were planned to improve
the market such as air ventilation and wastewater treatment. The sellers are responsible for
environmental problems in area.

3. Recommendations for solutions of environmental problems in Ko Kha
market. Both the sellers and the customers should improve the sanitation of the market
in areas such as the hygiene of the market, waste disposal, preparation of enough water
for consumption, wastewater treatment, excreta disposal, contagious animals disposal,
cleaning the market and the personal hygiene of the sellers. Moreover , the market owner
and government officials have to take more strict control of sanitation in order to develop

the market for the sale of clean food to customers.



