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ABSTRACT 

 

 The purpose of this study was to learn customer’s satisfaction towards Ang Kaew 

drinking water. The data was collected from the officers in Chiang Mai University who consumed 

Ang Kaew drinking water. A total of 390 samples was specifically selected and all of them agree 

to cooperate. The study instrument used was a questionnaire. The statistics: frequency, 

percentage, mean and standard deviation were applied to get the following result. 

 According to the result, the majority of samples was female (67.69%) aged between 31-

40 years old (36.67%) graduated with bachelor degree (68.46%) had an average monthly income 

10,001-20,000 baht (37.18%). Those who prefer Ang Kaew drinking water and others brand at 

home (92.56%), both bottle and gallon (40.26%).The reason to choose Ang Kaew drinking water 

was that university used as a welfare (47.4%). 

  Satisfaction in consuming Ang Kaew drinking water with respect to product, 

distribution, and price was good except that to promotion was fair.  

 


