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ABSTRACT

The purposes of this study were to study consumer’s satisfaction with goods
from healthy market. The sample consisted of 254 consumers who purchased foods from
3 healthy markets which were Jatujaklamphun market, Intorn market Amphoe Mueang
Lamphun and Umnartcharoen market Amphoe Pasang in Lamphun province.
A questionnaire was used for collecting data. The data were analyzed by using frequency,
percentage, mean and standard deviation.

The study demonstrated that most of the sample were females, ages of less
than 31 years old and company or factory workers. The sample were satisfied at high
level with market service about cleanliness of the market, cars park service and light
in the market. The satisfication of goods management were satisfied at high level with
orderliness and cleanliness of goods stands. The satisfication of goods quality were high
level with freshness and cleanliness of vegetables and meet. They were satisfied at

moderate level with the personal hygiene and service of the sellers.



