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ABSTRACT

This descriptive study aimed to explore the influence of socio-cultural contexts on
alcohol consumption among workers in Dongkilek village, Chachang sub-district, San
Kamphaeng district, Chiang Mai Province. Samples were selected by using purposive sampling
and they were then divided into two groups. The first group consisted of sixty four participants
who were given general information and the second group consisted of thirty seven participants
who were given individual information. Data was collected using the qualitative research methods
which consisted of informal interviews, in-depth interviews, documents and participatory
observation. Data collection was conducted between October 2004 and March 2005 and the data
was analyzed by content analysis.

The results of the study revealed that drinking behavior depended on socio-cultural
contexts in the following ways :

1. Interms of individual contexts, the study found that the trend of alcohol drinking

was increasing among females aged between 30 — 39 years. Also the meaning of alcohol



wording’s affect on health and consumption behavior found that more children under the age of
fifteen tended to drink more alcohol.

2. Interms of social contexts, the study also found that various social changes have
an influence on alcohol consumption, namely : transportation to outside contracts, social status,
interaction with others, equality of roles between males and females, industrialization and
technological advances especially mobile phones.

3. In terms of cultural contexts, the study found that alcohol as part of the
community lifestyle, relates to beliefs and their customs.

4. In terms of other context, the study found that the policy of production and free
trade in alcohol enables people to increase theiralcohol consumption. Also personal perception of
the media has show to have an affect on the rising amount of alcohol drinking.

The contexts are related to one another and have an influence on drinking
behaviors. The results of this study would be beneficial for campaign projects wanting to change

the alcohol drinking behaviors of teenagers and women workers.



