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ABSTRACT

The objectives of this study were to study the results of using multimedia for teaching
on the topic of selecting and buying food that affected to the students’ knowledge at Phrae
Vocational College. 60 samples were the first year students of Vocational Certificate Level
which devided into 2 groups, 30 students were controlled group from major in Food and Nutrition
program and 30 students were experimental group from General Home Economics program. The
instrument used as lesson plans, test set for pre and post test and teaching media. The data were
analyzed by using percentage, mean, standard deviation and t- test.

The result of the study showed that pre-test of controlled group and experimental group
on the subject of selecting and buying fresh food and dry food, food seasoning, already cboked

food and instant food were not different. But the post-test indicated score was statistical different
at .01. As pré-test and post-test the subject of selecting and buying fresh food and dry food; the
controfled group had average score at 11.06 and 13.60, the experimental group had average score
10.53 and 15.53. The selecting and buying food seasoning, the controlled grouped had average
score at 8.57 and 10.40, but the experimental group had average score at 8.23 and 13.30. For
already cooked food and instant food, the controlled group had average score at 4.50 and 7.53, but

the experimental group had average score at 5.03 and 8.43.



