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Abstract

The study was intended to 1lead to a better
understanding of consumers’ buying behavior. Three
hundred subjects were chosen specifically from
consumers buying food produects. Data collection was
performed by using questionnaires and nonstructured
interviewing.

The results showed that 93.0% of consumers read'



product labels before deciding to buy. and their
decision making was not dependent on their educational
level. Eighty-six point seven percent of consumers
chose = products carrying the Ministry of Public Health
mark and the decision to buy products carrying this
mark was in agreement with their educational level and
their main occupation, but was not in agreement with
their income 1level. The reason for choosing products
with this mark was quality confidence and the reason
for choosing to buy the sane pfoducta without pay
attention to the mark was because most of them put more
emphasis on brand popularity and some had no idea what
a food registration mark was.

Consumers knowing the Ministry of Public Health
food registfation nark received information concerning
preduct .standards from advertising released by product
owners, The Food and Drug Administration, ahd
Provincial Health Units, B57.7%, 16.7%, and 8.2%.
respectively. Ninety-two point one percent believed
that there should be an incresse of information
relating to the quality and safet& of products.

‘Regarding responsibility to strengthen
standards of safety in food products, consumers
expressed the belief that manufacturers, The Food and
Drug Administration, Provincial Health Units, consumer
protection organizations, they thenselves, and

distributors should play s more active role.



