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ABSTRACT 

 

 This study was aimed to analyze the marketing process identifying the local trend of 

the popular culture through using a case study from Nopparat Textile Company. Marketing and 

design data were collected from various types of scholars, including textile expertise, lecturer, 

designer, entrepreneur, and brand expertise. Target customers are tourists and local consumers. 

Instruments used to collect data were interview guide and questionnaire. Descriptive statistics 

were analyzed including frequency, percent, mean, and standard deviation. 

 The findings revealed advantages of the marketing process analysis using STP method. 

It was clarified that the target group was female with age between 15 to 25 years old and the 

products interested were slim-fit and loose cloths. The cultural study showed the local color trend 

and when it was compared with the modern trend, the fashion designs were proposed: Lanna 

style, Japanese style, and Western style. Results from the media created for each fashion design 

revealed the Graphic media was the most trustworthy due to its salient of the details. Moreover, 

the most enthusiastic media was motion media. By applying Integrated Marketing 

Communication principles into STP method through event marketing, advertising, and collection 

book media could help designer better communicating to the target customers. 

 


