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ABSTRACT

This independent study was video creation for Mae Ngat Somboonchon
Dam Power Plant public relations. The purposes of this independent studies were as
follows : 1) To study forms of video used in public relations for Mae Ngat
Somboonchon Dam Power Plant. 2) To produce video that used for public relations
at Mae Ngat Somboonchon Dam Power Plant. 3) To study the visitors’ opinions on
the created video.

The samples of this research were 6 experts and 80 visitors who visited
Mae Ngat Somboonchon Dam Power Plant. The instruments used in this study were
video evaluation forms for the experts and questionnaires on opinion for visitors who
visited Mae Ngat Somboonchon Dam Power Plant. The data were statistically
analyzed by SPSS program with percentage and average.

The results of this study showed that the visitors® opinion on video
regarding contents, pictures, sounds and presentation techniques were at good level.
The visitors who watched video could understand contents well and suitable to be
used as public relations media for Mae Ngat Somboonchon Dam Power Plant.



