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ABSTRACT

This independent study has 2 main objectives which are 1) To study the approach in
designing the emoticon which is able to express the emotions and feelings in Thai. 2) To deign
the emoticon which is able to make Thai expressions. A target group of this study is 20 Thai
citizen aging between 18-27 who use MSN in communication and 10 cartoon designer specialists.
The study was conducted through field study and analysis from 1. Random 10 sets of popular
emoticons from the highest access website. 2. Analyze facial expressions from 10 sets of popular
emoticons within the framework of 3 types of emotion theory. 3. Analyze physical expressions
from 10 sets of popular emoticons within the framework of 3 types of physical expression theory.
4. Analyze the way of Thaiism from the murals and interview the specialists as well a designers in
order to summarize the overall information from the pictures related to Thaiism emotion in order
to design characters which define Thaiism. 5. Design the emoticons, trial, revise and evaluate the

emoticon design.



The study revealed that designing the emoticons which express the Thaiism emotions
should be based on basic emotions by using gestures, facial expressions through a topknot kid
who can express Thai culture and tradition via costume, clothing, hair style, the Wai, and smiling
which represent all symbols of Thai people. As a result, the design ends up with 20 emotions as
followed 1. Smiling 2. Laughing 3. Peevish 4. Shy 5. Crying 6. Anger 7. Depressing 8.
Sorrow 9. Suspicious 10. Puzzling or Questioning 11. Singing 12. Baby crying 13. Put a tongue
out 14. Thumb up 15. Hand waving 16. Sleeping 17. Eating 18. Wai 19. Riding 20. Laugh out
loud. These emoticons were assessed against the target group regarding Thaiism expression, it
revealed that 70% of the respondents agreed that the emoticons could excellently express their
emotions and 30% agreed that they could well express their emotions. The suitability for this
emoticon to express their feelings while communicating on line showed that 70% of the
respondents agreed that the emoticons could excellently express their emotions, 25% agreed that
they could well express their emotions and 5% agreed that they could moderately express their
emotions. Regarding the format of the emoticons expressing Thai emotions, the respondents
agreed that 70% of the respondents agreed that the emoticons could excellently express their
emotions, 25% agreed that they could well express their emotions and 5% agreed that they could
moderately express their emotions. The interesting issue from assessing opinions in designing the
emoticon is that emotions can be expressed in many ways depending on the appropriate
characters. Designing Thai emoticon, one must consider several factors such as reliable sources,
creativity of the designer and realizing the perception and experiences of the users and the needs
at that particular moment such as emotion, interest, culture, and languages so that designing the
emoticon will meet the needs of the target group who could select appropriate emoticon to

express their Thai emotion very well.



