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ABSTRACT

This study was to examine the coaching strategies in building up motivation used by the
canoe coaches in Chiang Mai Province. The research employed the case study with a trainer in
the Canoe Club in Chiang Mai Province who had been recognized by the canoe rowers, their
parents, and various canoe rowing associations as a young but with knowledge and competence in
coaching the sport. The case had also won an outstanding coach award from the Rowing and
Canoeing Association of Thailand. He also obtained the license of being a rowing and canoeing
coach at the national level. At the time of the study, he was recruited as an assistant coach for
Thailand’s rowing and canoeing team. From the research conducted, it was found that the
strategies used by the coach regarding motivation of the canoe rowers before, during, and after
the competition were based on the basic characteristics and personality of the rower. Their family
child-rearing practice made each of them unique. The rowers had different types of competence,
persistence, and pressure toleration. The coach paid attention to individual difference, his or her
family background, and every aspect of their life, namely, studying, life maintaining, and peer
group socialization. All these made the coach more than just the coach but brother, friend, and
father. The training situation served as another world with which the rowers had come to get in
touch. After taking the sport seriously, the rowers who normally had been motivated by his or her
friends and parents were further motivated the coach and their friends, as well as from observing

successful models of their senior colleagues constantly kept them enthusiastic in the sport.



