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ABSTRACT

This research aimed to study the factors affecting the satisfaction of construction
materials customers in Chiang Mai Province. The study was done using primary data collected
from questionnaires distributed to 385 consumers who buy construction materials from retailers
that have a registered capital of at least 10 million baht in Mueang District, Chaing Mai Province.
The information was analyzed using descriptive statistics and Multiple Regression equation.

The study was divided into 3 parts including general information, behavior of buying
construction materials in Chiang Mai Province, and factors affecting the satisfaction of
construction materials customers in Chaing Mai Province. The study results found that for the
general information, most customers were male (55.85 percent), aged under 30 years old (41.82
percent), held a bachelor’s degrees (55.06 percent), worked as private company employees (36.10
percent), had an income between 10,000 — 20,000 baht per month (29.09 percent), and were
single (45.97 percent). For behavior of buying construction materials, most customers bought
construction materials at Homepro (56.62 percent), bought sanitary ware for construction
materials (60.52 percent), bought objects for repairing homes (41.56 percent), needed the
suggestions from sales officers (86.49 percent), had medium-level knowledge about construction

materials (50.65 percent), and were motivated by cheaper price (41.04 percent) Additionally, the



participating person was family (67.79 percent), the frequency for buying construction materials
was 1-2 times a week (27.27 percent), buying the construction materials between 5,000 — 20,000
baht per time (61.82 percent) The number of shops seen before the decision was 2 shops (48.57
percent), and most customer looked only once before buying (51.17 percent). For factors affecting
the satisfaction of construction materials customers in Chiang Mai Province, it was found that the
customers were satisfied with the products, prices, places, promotions, persons and physical
characteristics at a high level with total means of 4.24, 4.31, 4.08, 3.94, 4.32, and 4.16,
respectively. The results of the multiple regression analysis found that a factor affecting customer
satisfaction towards buying construction materials were statistically significant at the 0.05 level.
This factor was sex of the customer. Factors statistically significant at the 0.01 level included age,

income, product, price, place, promotion, person, and the physical property.



