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1.3 psinennsanfseumeudaaiuauni luaaia Mobile PC
4.1 HP Pavilion x2000 Convertible Tablet
4.2 Slate tablet by Apple and HP
4.3 Asus Eee Pad Transformer hybrid tablet

4.4 Trimble Yuma Rugged Tablet PC
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http://www.itechnews.net/2009/02/21/trimble-yuma-rugged-tablet-pc/

