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ABSTRACT

This study had the two following purposes; the first was to discover the overall image of
the business of the service provider and the AIS customers, the second was to study the factors
affecting the consumers’ selection of the AIS mobile phone network in the Sankamphaeng
district, Chiang Mai province. Data were collected using questionnaires on 400 sample consumers
in Sankamphaeng district, Chiang Mai province. Data were analyzed using descriptive statistics,
Logit model through maximum likelihood estimates (MLE) technique, and marginal effects
technique.

52.75% of the sample consumers were female, 22% were under 20 years old, 44.75%

were single, 43.5% had an education level lower than high school, 28.25% were school students



or college students, and 43% had an income lower than 5,000 Baht per month. For the consumer’s
behavior regarding mobile network consumption, 78.75% used only one network, among which
31.5% were AIS customers. There were 21.25% of the respondents using more than two
networks, among which 15.25% were AIS customers. In total, there were 46.75% AIS customers.
In terms of the main objective of using mobile network, 34.25% of the samples used it for
communicating. Regarding the usage frequency, 50.25% of the samples used mobile network on
more than once a day. For expenses on mobile network, 63.50% used online payment to pay their
phone bills, and 39.50% spent of 300-500 month average. 40.50% had used a mobile network less
than a year, but most (94.75%) did not want to change the network and want to continue using the
same network. The rest (5.25%) wanted to change the network, among which 3.75% wanted to

switch to the AIS network.

Regarding the factors affecting the consumers’ selection of the AIS mobile phone network
in Sankamphaeng district, Chiang Mai province, it was found that the most influential factor was
the ease and convenience of the network registration, next to the most was popularity and a long
well-known history, a strong signal, the gender of the respondents, brand familiarity, 3G support,

and the frequency of daily network usage, respectively.



