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ABSTRACT

This study has three objectives: (1) to examine the behavior of buying safety food crops
of the customers in Mueang district, Chiang Mai Province (2) to identify the factors that affect
toward the buying of safety food crops of the and (3) to assess the consumers satisfaction.

The primary information was collected by questionnaire interview method from
customers. The 400 customers, who are the safety-food-crop-buyers, were chosen by accidental
sampling method. The analysis was based on the descriptive statistics results and rated by Likert
scale. A Chi — square test was utilized to test the relationships of its data.

From the study, the samples, that are safety-food-crop-buyers from safety food crops
market, are likely to be female. They are between 51 — 60 years old or over. Most of them, who
are the government officers, graduated in bachelor degree. Their average monthly income is
20,001 to 30,000 baht. They live in their own houses and there are three members in their
families. Also, they usually spend more than 3,000 baht per month for consuming food crops and

they are all quite healthy.



Resulting from studying the customers’ behaviors, most consumers know “Chiang Mai’s
safety food policy”. They usually use safety food crops for cooking foods 3 — 4 times per week.
The cost of buying safety food crops are 101 — 200 baht each time. The frequency of purchasing
safety food crops per month (any available places) are more than four times. While the customers
know at least two places for purchasing safety food crops, the popular one is “Loyal Project
Shop”.

The factor that gains more confidence of buying safety food crops is the direct sell from
the farmers in the food-safety-network. Most consumers grow local vegetables/herbs to eat. The
reason of buying safety food crops is considered for avoiding the health problems of the customer
and their families.

There are seven factors that influence respectively the customers’ decisions to buy safety
food crops which are 1) the factor of products 2) the factor of personnel 3) the factor of price 4)
the factor of market 5) the factor of service procedure 6) the factor of physical presentation and 7)
the factor of market supports.

The findings of this study found that the samples, who are customer, have the
satisfactions concerning those seven-mentioned-factors. 1) The customers prefer the safety food
crops. 2) The prices of safety food crop are reasonable. 3) The promotions are encouraged by
having the direct sell from the farmer’s network. 4) The sell-persons are friendly 5) The available
place that provides safety food crops is near the office/house. 6) The place for selling is clean and

7) the distributed time is appropriate.



