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ABSTRACT

The study of TheBehaviors andWillingness to payfor Rent of Vendors at Walking Street
Activity, Chiang Rai Province can be divided in 3 cores purposes. 1) To study the behavior of the
pedestrian customer 2) To study the willingness to sell 3) To study the factors that affect
willingness to pay at Chiang Rai Walking Street.

Data acquisition of the study of The Behaviors and willingness to pay for Rent of
vendors at Walking Street Activity, Chiang Rai Walking Street is based on Yamane method to
determine the sample size of 3 sections; Then apply Multi-stage sampling to categorize all 300
samples and analyze the data by using descriptive statistics including frequency, percentage, level
of satisfaction with the measure of value (Rating Scale) based on the concept of Likert. Finally,
analysis of factors affecting the willingness to pay analysis with multiple regressions.

The study result shows that most street vendors were 40-49 women aged between
40and49 year of age with a bachelor's degree and their own business. Most of them have an
average income of between 5000 and 5999 Thai Baht. Food and Beverage model average income

of between 1000 and 1999 Thai Baht per month which can be categorize to the retail model.



Most vendors have been in Chiang Rai Walking Street for 25-36 months. The main
purpose of selling at Chiang Rai Walking Street is to increase income.

The results of the satisfaction from the management of Chiang Rai Walking Street officer
showed that sampling group near most satisfied with the date and time of events. The second
factor is the price. The third factor was promotion. Finally, place and security factor respectively.

From the data acquisition, willingness to pay for improving Chiang Rai Walking Street is
48.88 Thai Baht. The result of Multiple regression analysis of the factors affecting the willingness
to pay fee of the street in Chiang Rai Walking Street found that factors affecting the willingness
to pay fee are two variables at the statistical significant level of 0.00: 1. Income from sales. 2.
Level of satisfaction received from Chiang Rai Walking Street officer. The willingness to pay fee
at the rate of 47.61 Thai Baht, or approximately 48 Thai Baht, which corresponds to the average

of the sample was collected. The average value of 48.88 baht



