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ABSTRACT

The study was conducted to understand 1) understand the behavior of people studying
in Chiang Mai polytechnic college, 2) investigate the market mix affecting the associated
students’ choices, and 3) examine their problems and recommendations.

The information for this study was of primary data collected using a questionnaire
interview method from 360 accidentally sampled individuals studying at Chiang Mai polytechnic
college. The analysis was based on the results from descriptive statistics and a Likert rating scale.

From the 360 samples, it can be concluded that the majority of students at Chiang Mai
polytechnic college are female, less than 20 years old, single, bachelor’s degree graduates,
residing out of the city district, students, and having a monthly income of 5,000 — 10,000 Bath.

The findings on student behavior revealed that the majority of samples shared common
features concerned with the fact that they had never studied at Chiang Mai polytechnic college
before, and the reason given for studying was that they wanted to improve their knowledge. The
investigation into the effect of marketing mix on the studying decisions found that the three
highest-rating factors were personal, product and service process, respectively.

The study into problems showed that the three highest-rating problems given were 1)
regarding the place, car park was not big enough, 2) regarding the promotion, not having enough

public relations, 3) regarding the product, the number of course were too few.



