=

d' d' t'4 k4 a a 4 Y A =) ~ 1 @
POLIDINMIAUAIUVUDA IS ﬂﬁ’JLﬂiW&’Wﬂ’JHJM],ﬂL‘]JiEJUI@]‘(’JL“]JEEJ‘]JL‘V]EJ‘]JGU’E]{IﬂTiﬁQ?J’E]ﬂE]iUUiJm

. Y o a 7 4
LLa%Lﬂ%!’EN‘]JigﬂUﬂJﬁ)\‘lll‘ﬂEJ‘lﬂ8Qﬁﬁ1ﬂﬂ‘i$£ﬂﬁﬁ’)mcﬁ®ﬂmu€’]
4 aa
ﬁ;{ﬁlﬂu UNWANMIFTYIU FTUIFT WNLHNI
Sayan RS HIAAAI UL UNA

A (= Y Y a
ﬂmgﬂi‘ﬁﬁn5ﬂﬂ§ﬂﬂ]ﬂ1§ﬂuﬂ'31ll‘ﬂﬂ'ﬂﬁ§$

v ad A (=R o
9.97. @ut’fﬂiﬂ Ul“lfﬁl?iim ’EJWﬁEJ‘VI“]J‘iﬂ‘HTHaﬂ
v v ¢ a 2 I (=2 '
9.97. YYIAUU umlgﬁﬁimqa ’E)WT;'EWI“]J‘iﬂ‘Hﬁ’JiJ
Y|
YN

a o 9y 2 = = 1 % =~ A [
ﬂﬁ’JLﬂﬁ']zWﬂ’NiJhlm‘}JﬁfJ‘UIﬂEJHJiEJ‘UmEJ‘]JGU’E]\‘]ﬂTﬁﬁ\‘]ﬂﬂﬂ@i‘guﬂlL!ﬁmﬂﬁﬁ)\iﬂi$ﬂﬂmﬂﬂ‘ﬂﬂ

@ a o A w o % 4 o'.l
Tgalszmaaiaasuauaiinnllszasnveoamsany 3 Usems As uilawedn @A NN

q

[ 4 Y t4 1 [ 4 o
‘U’ENQ@]?HWﬂiii]@ﬂ]uﬂﬂllazmtﬁsﬂﬂﬂﬁgﬂﬂ Llﬁ3ﬁﬂTL!fﬂﬁﬂ!fﬂifN@ﬂﬂ@ﬂluﬂﬂllﬁglﬂtﬁﬂﬂﬂﬂﬁgﬂﬂﬂlﬂﬂ

Tnellfsnanlszmaaiamosuaus  asuiednyianuldnSeulaslsesumeulumsdioon

[ = [

A v 9] a 4 J = ~ o J 1A o
LﬂiE’NTJS3ﬂ‘]JLla3E’J’EIJlliLlEU?JQ"L“VlEJI'hJ8Q@a1ﬂﬂi$mﬁﬁ?}m°ﬁﬂilm‘lm Tﬂﬂlﬂ’iﬂumﬂﬂﬂ'ﬂﬂu%ﬂ%ﬁi 2]

9

d‘ =4 ] [ = d’ [ [
nazenuednuilyrazglassnvesmsdivendyudinazinieilszauveslnglildinaia
a J s & o a % 1w {
Uszmaaiawesuaus Fanmsansedlaeldmaatinnuldnlseulaonsouifeunlsinguie
1 I ' @ 1 ' 9y ~ = 9y
o5 miudIuinmsaaa Jeyanlilumsanuiningudeya Inaveamsauenaid
QBI} 1= o =
Aauetl W.e1.2544-2553 59191 101

Y o

o L4 1 a
iﬂﬂfﬂiﬁﬂ’]&l1ﬁﬂ1W1/]’Jllﬂsll'éNQG]ﬁ1Wﬂii§JL!ﬁ%’ﬁﬂ1uﬂ1iﬂ‘lﬂ1iﬁﬂ’é}ﬂﬂﬂJﬂQﬁUﬂWGﬂJNiﬁuﬁZ

A (Y J 4 1 [ =) A [ [
Lﬂi@\‘lﬂﬁgﬂﬂﬂl@ﬂllﬂﬂ W’U'Nﬂ'ﬂ’]l.lﬂTiﬂ!ﬂ’]ﬁﬁﬂﬂ@ﬂﬂiyuﬂlllﬁglﬂi@\‘]ﬂigﬂﬂﬂl@Qllﬂﬂvlﬂﬂ\?ﬂigl‘ﬂﬂ

7o

a J = Y o o A A o 9 @ a
gInesIauAtY VU INNONTINTUIEAINANAT TnannzinTealssatun tazsaumanas

d! o a
NTAUBIA



= Y ~ ~ o 1 & ' v Ay v °

msanvanylanlseulaslSsumeulasnstinaesSeuazaiuulamsaaianla 1
TufSeufensgrnetunulsemeaguasiuou - Famamaladaminnimiwaasniianuld
nlseulaenfSeumey uarinanldsssnviaaasiniianuldnlSeulaanlssumen uaziin
1 d‘ Y =y o o [ 1 d‘d 9y A (= = 1 ]
amnlduissaamauiy wunlszmantanyldnssulaenlSeumsunazadimuianamsaaialu

1 A A = = Vo A ~ Y A
msaseanuIniganeilszmaeauny  Ianuansalumsuuadungaas i Iiunznsod
3 ) 1
aaalauinlueinag sesasuuty UszmadsuaalidanyldnSeulaenlssumeunaziai
[ =Y 1 ] A 9 = 9 A 9
ansalumsuvaiutaz @ IuuansaaIANfe UV 1aNTIA Tl lunsnseena1nnAouvg
A @ I o a 12 Y (A = =} =
i devilulszmaanigonsmlidanuldSeulaenlseuioy tazlinnuamnsalums
[ 1 ] A 9 A I Y = Y A

Ut UL AINLUaM T aIaN AU 19AIN Iaganaadntosuaz Huua Tl unezasoanain la
[ ] i { I~ (] o ]
dadrunaoudananlasanauantiosyu@erny  Uszmeteesuilluianyldnlsoulasnlseu
= ~ Vo oA Y A A o Vo o A S '
MentazaNuaIalumsuiatun vealaMeunvlssmaguuatud uras i a1muLIng

A 9 A A A 9 A 1 12 9
ANIANADUUINAIN Nﬂ"ﬂiJﬁ'lll'liﬂh!ﬂﬁﬂi@\?@]ﬁ@ﬂﬂﬂﬁ]ﬂﬂﬂﬂﬂ\‘]% muﬂizmﬁ"l‘mllwmm"lﬂ

A

= = = = "o Ay A ~ Y 1 "W =
Lﬂ‘iEJ“]JIﬂEIL“]JifJ’]Jl,‘V]EJ“lJLlﬁmJﬂ’ﬂll’dHﬂiﬂsl,uﬂ1il,lfllxiallu‘1/]‘Ll’OElLlI’E]LTIEJ‘Uﬂ“lJ’iJ‘igmﬁﬂLLGINGUu’E]u U

1 1 Ay A = Y A Y
AIULVINITAAIANUDYINTA LLﬁ%ﬂJL!u@Iulmﬁ]%ﬂﬁ’E]\iﬁﬁTﬂvlﬂaﬂa\‘l

q

Y 1 o ) A [ [~ [ dy
V]NﬂWuéﬂi‘g‘Vi%m%Qﬂﬁﬁiﬂm@ﬂﬂWiﬁﬁ@@ﬂ@inleﬁglﬂiﬂﬂﬂi%ﬂﬂﬂlﬂ\ﬂﬂﬁl wWuaad M3
7 7 d? 2 a o a d! = % d? 1 1 9
ﬂﬁummummﬁ1ﬂnmgmeNmmeucmummwumumumqq uaxmwaﬂﬁwmaﬂunuiu

MIHaA AMzMsszasfImaassgnanazilyingarsygnrvesszmagdl eaawanszny

1 L A Aa F) 1A Ao = 9 3 1 dgl ' A
@]@Qﬂﬁ\‘]ﬂﬂluﬂ”lﬁﬂiiﬂﬂﬁuﬂ”l ﬂmwwmmumvmﬂqmmmﬂummﬂﬂwuu1ﬂﬂ31ﬂi$mﬁ@uq1u

g

a = o A g 1 Y 2 1 " v Y a 9
gumm%mumﬂu@mlwu “]Nﬁ\‘]Wa@]ﬂﬂ')’]llﬁ’]fﬂ’]iﬂsluﬂTﬁI,L”lNaUuﬂ']‘Lli']ﬂﬁ'uﬂ'lsllﬂﬂﬂﬁglﬂﬁllﬂﬂ

uazdinanofasoendud



Independent Study Title An Analysis of Comparative Advantage of Thai Jewelry and

Accessories Export to Switzerland

Author Miss Taya Tanatorn Jongkasikit

Degree Master of Economics

Independent Study Advisory Committee

Lect. Dr. Anaspree Chaiwan Advisor
Lect. Dr. Chaiwat Nimanussornkul Co-advisor
ABSTRACT

An analysis of the revealed comparative advantage of Thai jewelry and accessories exports
to Switzerland has three purposes: studying the general condition of the jewelry and accessories in
the export industry in Thailand; studying the comparative advantage in exporting of Thai jewelry
and accessories to markets in Switzerland; and studying the problems and barriers to exporting Thai
jewelry and accessories to markets in Switzerland. This analysis used an index value advantage by
revealing the comparative advantage or RCA with the market share, using quantitative data from the
Global Trade Atlas database over 10 years (2544-2553).

From the study of the general condition of the industry and the export situation of jewelry
and accessories in Thailand, the growth rate situation of exports to Switzerland, after deducting the
unformed gold and semi-finished gold, tended to be decreasing.

In addition, the study of comparative advantages, using the results of RCA and market
share, compared this with other countries as competitors. If the result was more than one, there was

a comparative advantage, whereas, if the result is less than one, there was no comparative



advantage. Then, setting the result in chronological order, the situation analysis of the Thai jewelry
and accessories exporting to Switzerland found that the country which had the most comparative
advantage and market share in the export was Vietnam. This is because Vietnam has the
competitive edge and eventually Vietnam dominate the market. France has no a comparative
advantage but has a stable the competitive ability and market share. In addition, the United States
also had no a comparative advantage and the ability to compete and market share was slightly
decreased. Moreover, the ability to dominate the market was gradually reduce. Germany, also had no
comparative advantage and the ability to compete was less when compared with other competitors,
but they constantly had the ability to dominate the market. Furthermore, Thailand also had no
comparative advantage, had a minimum of competition when compare with other competitors, a
lower market share and tended to decreased dominate the market.

Besides, a problem and barrier to exporting Thai jewelry and accessories was the rising
prices of the raw materials: such as gold and silver, which has high level of fluctuation that effects
the production costs; slowing economic conditions; and the increasing economic crisis in the
country’s trading partners which, in turn, affects the demand for the consumption of goods.
Moreover, the problem of the rate of Thai baht tends to continue rising more than any other countries
in the same region, which affects the ability to compete in the cost and export of the product in

Thailand.



